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� Where are the main characteristics of private sector 
investment in tourism?

� How is that being reflected in the investment activi ty that is 
currently taking place? 

� What is the role of the public sector and SE in parti cular in 
promoting and supporting investment in tourism?

� How can the public and private sectors work together to  
get maximum value from our combined investment? 



Tourism Framework for Change

� Market Intelligence and Innovation

� The customer experience

� Marketing 

� Corporate Scotland and Infrastructure

� Sustainability development 



Characteristics of private investment in Tourism

� Much of the tourism investment in Scotland comes fr om large investors: 
hotel groups, property developers and private inves tment companies. 

� Driven by property values - capital gains plus reven ue stream.

� Retained profit key source of funding across all si zes of operation.  
Bank debt finance important for small businesses. 

� Some venture capital funding but lower than in othe r sectors.

� High level of private individual investment e.g. ti meshare, fractional 
ownership, second homes etc.

� Visitor attractions major area for public & volunta ry sectors.  



Current investment activity

� High level of investment activity in tourism in Scot land. 

� Strong levels of hotel investment in Glasgow, Edinburg h 
and “iconic” locations e.g. St Andrews, Loch Lomond

� Continuing expansion of “budget” hotels

� Self-catering is the dominant form of investment in ru ral 
areas: especially timeshare and fractional ownership.

� Number of proposals for major resort developments

� Hotel investment in rural areas



Priorities for public sector investment

� Quality of the environment in our tourism destinations

� Events infrastructure and conference facilities in the cities

� Activity infrastructure in the rural areas e.g. for mount ain 
biking, walking, sailing etc 

� Encouraging private sector investment e.g. through 
identification of sites and a supportive planning re gime 

� Other support areas e.g. marketing, events, attractions

� Facilitating a coordinated approach across industry an d 
government 



SE’s role in promoting investment 

� To support Scottish Government Economy Strategy around:

� Enterprise
� Innovation
� Investment

� 6 Priority industries including tourism

� LECs replaced by single organisation and regional struc ture

� New skills body Skills Development Scotland 



SE support for investment in Tourism

� Innovation and product development

� Innovation Fund

� Inward Investment

� Destination development

� Infrastructure projects carefully prioritised and form p art of 
wider destination and product plans



MAJOR PROJECTS – ST ANDREWS SQUARE

� ADD VISUAL







“7 Stanes”: Dumfries & Galloway and the 
Borders.



Big tree country: Perthshire



Destination approach: St Andrews

� Vision and joint action plan

� Product development focused 
around golf 

� Environmental improvements 
funded by Council and SE

� Training programmes and skills 
academy

� £200m private sector investment

� Builds communications, trust and 
confidence for investment
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