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Proportion who claim to have made various changes

“How long has it been since you last did the following things?”

W Lastyear W Last3 years MLast10years M Longerthan 10 years ago M Never

Made anew Wentto a Changed Ownedacar Took up new Changed the

friend new holiday hairstyle by a different sport/hobby way you
destination manufacturer  or leisure dress

activity

Source: nVision Research
Base: 1,200 aged 15+, UK, 2006 19996: Gi



Doing extreme sports, by gender, age and social gra de

Proportion who do extreme sports, e.g. rock climbing, white water rafting etc at least once a year

“Which of these best describes how often you do extreme sports (e.g. rock climbing, white water rafting, hand-gliding)?"
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Evidence of increasing liberalism
Proportion who agree with selected statements

"How much do you agree/disagree with the following statements....Homosexual relations are as acceptable
as heterosexual relations/ Family life suffers when a woman works outside the home/ Cohabitation is always
wrong/ Single parents are as good as couples/ We can gain a lot/something from Europeans?"

— Homosexual relationships are as acceptable as heterosexual relationships
Family suffers when a woman works outside the home
Cohabitation is always wrong

—— Single parents are as good as couples
W e can gain a lot/something from Europeans
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Source: British Household Panel Survey/nVision Research
Base: 1,000-10,000 adults aged 16+, UK

14496: Graphics from nVision for lan Yeoman









/ Robert Mondavi

Thunderbird

French wine

Chinese Wine

Australian wine experience






















Materialism

Enrichment

Eating good quality food
Going on expensive holidays
Living in a nice area

Time

>

>

The ‘old’ version of luxury:
exclusive, expensive, best
guality, self-indulgent,
conspicuous, tangible, ‘overt
materialism’

Emphasis on ‘quality of life’,
experiential, personal,
authentic, ‘subtle/covert
materialism’

The value of relaxing and de-
stressing from the pace of
everyday life, focus on self-
development and quality of
life, intangible, non-material
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Longevity: Age structure of the UK population

Number of people in each one year age band
2006 - based GAD projection

Thousands

0O 5 10 15 20 25 30 35 40 45 50 55 60 65 70 75 80 85

Source: Government Actuary’s Department (www.gad.gov.uk)/nVision
Base: UK

4932: Prospects for the UK holiday and tourism industry



Frequency of grandparents looking after grandchildr en

80% -

More than once a week Once every week or two W Once a month

70% -

60% -
50% .

40% -
30% - ] .
20% -

10% A

0%

1937 or before  1938-1947 1948-1957 1958-1967 1968-1977 1978-1986

Source: 'Complicated Lives', The Future Foundation/nVision
Base: 1010 adults 16+, 2002







7.2% 7 — Annual % change in average weekly earnings —RPI
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Source: ONS / Experian/nVision

Base: UK
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Overall champagne sales 2007 vs 2006: Flat

“We have seen very satisfactory trading over the Christmas
period with a huge increase in sales of expensive fine wines,
champagne and Specially Selected seasonal food lines.”

Aldi UK Managing Director Paul Foley
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Delegate Counts by Conference Category
(Conferences 2007 - 2013)

Science/
Healthcare
53%

Data correct to November 2007

Business /

Financial
4% Community /

Charity
13%

Education
0.3%

Political
2%

Professional
15%







Political/ethical or environmental concerns
Advertising
Sales person influenced
Looked for a particular brand

Friends or family recommended

Shopped around

Special offer/promotion
Price
Speed
Familiar retailer

Convenient location

B Average of selected European countries HGB

Source: nVision Research
Base: 11,000 aged 15+ / 3,500 aged 16+ (Nordics), 2 007










Source: Glaessar 2005




Get DVDs from  BYY ?ecqnd-hand “Think before
the library urniture you print”

Use unbleached
Shower rather i'eor;\’s;;_;zme sheets Cut car
than bath journeys

Blend your own
baby food Holiday nearer
- home

Generate your own —
electricity Holiday Give time  Buy second-
‘ethically’ rather than  hand clothes

gifts

Walk to
Choose smaller .
school Limit use of Avoid planes for

cars : :

air fresheners short journeys
Use local shops —
rather than driving

Clean your home
to a supermarket

with lemon juice

Use rollers — rather
than paper towels
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