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Overview  
Scottish Tourism Week is now in its fourth year, and was initiated by the Scottish Tourism Forum (STF) in 

нллс ǘƻ ǊŀƛǎŜ ǘƘŜ ǇǊƻŦƛƭŜ ƻŦ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ ƛƳǇƻǊǘŀƴŎŜ ǘƻ ǘƘŜ {ŎƻǘǘƛǎƘ ŜŎƻƴƻƳȅΣ ŜƴŎƻǳǊŀƎŜ ōǳǎƛƴŜǎǎ ǘƻ 

business networking, and bring together the public, private and elected sector towards a positive single 

agenda. Tourism in Scotland contributes £4.2billion to the Scottish economy and employs over 210,000 

people in over 20,000 businesses. 

Objectives  
The mission for Scottish Tourism Week was to: 

 Increase awareness of the tourism industry and the impact on the economy within the press and 

private sector. 

 Increase awareness of the international market and potential investment prospects. 

 Increase awareness of STF as a lobbying and strategic organisation within the industry, 

particularly to launch the Tourism Framework for Change Review and the implications for 

tourism of the new review. 

 Increase membership of STF across all sectors. 

 Build and develop relationships with MSPΩǎ, and to raise awareness of the tourism industry 

within their own constituency. 

 Develop a platform for business to business networking, to assist with increased sales for the 

tourism industry. 

The marketing focus was on business to business marketing, working with key partners, sponsors and 

association members to reach the widest audience and maximise results. 

Activities  
The week comprised of six events: 

26 February Photo call for MSPs to sign up to support for tourism in Scotland. 

2-4 March ScotHot Seminars, SECC, Glasgow 

3 March {ŎƻǘǘƛǎƘ 9ƴǘŜǊǇǊƛǎŜ /ƻƴŦŜǊŜƴŎŜ Ψ±ƛǎƛǘƻǊ 9ȄǇŜǊƛŜƴŎŜΩΣ DƭŀǎƎƻǿ {Ŏience Centre. 

4 March {¢C /ƻƴŦŜǊŜƴŎŜ Ψ/ƻƳƛƴƎ ǘƻ {ŎƻǘƭŀƴŘ ς ¦ƴƛǘƛƴƎ ǘƻ ōŜ ǘƘŜ .ŜǎǘΩΣ 5ȅƴŀƳƛŎ 9ŀǊǘƘΣ 9ŘƛƴōǳǊƎƘ 

4 March MSP Reception, Scottish Parliament, Edinburgh 

9 March STF Industry Dinner, the George Hotel, Edinburgh 
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MSPȭÓ sign up to support Scottish Tourism  
 

The event was held at the Scottish Parliament on 26 February, the 

week previous to Scottish Tourism Week, with the aim of raising 

the profile of the week with the media, and also to develop and 

strengthen relationships with MSPΩǎ and gain support for tourism 

in a{tΩǎ ŎƻƴǎǘƛǘǳŜƴŎƛŜǎΦ   

MSPs were invited to have their photograph taken whilst signing a 

ǎǳǇǇƻǊǘ ŎŀǊŘ ΨLΩƳ ōŀŎƪƛƴƎ {ŎƻǘǘƛǎƘ ¢ƻǳǊƛǎƳ ²ŜŜƪΩΦ  A press release 

with distributed prior to the event, inviting press to attend at Parliament.  Ruth Greig, Policy and 

Communications Manager, Scottish Tourism Forum was present to welcome MSPs and seek quotes from 

the MSPs for the press releases.   

 

WƛƳ aŀǘƘŜǊ ŎƻƳƳŜƴǘŜŘ άAs Tourism Minister, I am delighted to support Scottish tourism and the 

Scottish Tourism Forum.  We have a fantastic product to offer our visitors and it is a vital industry with 

massive potential.  Despite the current economic climate, I believe 

that tourism offers a really strong potential for Scotland to lead the 

way in recovery.  Particularly with our Homecoming celebrations 

this year, we have a wonderful opportunity to show what tourism 

can do.  I look forward to working further with the Forum in its on-

going work to help the industry develop itself and welcome the 

leadership it is showing.  The public sector will provide support; and 

I am sure that together we will ensure that tourism is a success for ScotlandΦέ 

 

 

Brian Adam MSP for Aberdeen North (Scottish National Party) 

ŎƻƳƳŜƴǘŜŘ άI have been closely involved with promoting 

tourism in the North East of Scotland for many years. In addition 

to stunning scenery, beautiful beaches and historic houses, an 

increasing number of tourists now come here each year to 

research their family histories.  In this Homecoming year we are 

looking forward to welcoming a record number of visitors home 

to trace their ancestors and cultural origins.έ 
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Claire Baker MSP for Mid Scotland and Fife (Scottish Labour) said 

άLΩƳ ōŀŎƪƛƴƎ {ŎƻǘǘƛǎƘ ¢ƻǳǊƛǎƳ ²ŜŜƪ ōŜŎŀǳǎŜ L ƪƴƻǿ Ƙƻǿ 

important tourism is for Fife and to Scotland as a whole.  At this 

point in time Scotland has the opportunity to attract more 

visitors from across the globe and as MSP for Mid Scotland and 

Fife, I know that Fife has the potential to attract more than its 

fair share.  With the beautiful coastlines that Fife can boast, its 

proximity to Edinburgh for short breaks and not to mention the 

ƘƻƳŜ ƻŦ ƎƻƭŦΣ CƛŦŜ Ƙŀǎ ŀ ƭƻǘ ǘƻ ƻŦŦŜǊ ŀƴȅ ǾƛǎƛǘƻǊ ǘƻ {ŎƻǘƭŀƴŘέΦ 

 

Richard Baker MSP for North East Scotland (Scottish 

Labour) commentŜŘ άTourism is vital to North East 

Scotland.  It is a great place to visit not only for Royal 

Deeside but also City of Aberdeen and its well renowned 

golf course in our part of Scotland. We are looking to 

attract visitors from the UK and throughout the worƭŘΦέ 

 

Gavin Brown MSP for Lothian (Scottish Conservatives and 

Unionists) and member of the Economy, Energy and Tourism 

Committee ǎŀƛŘ άTourism is a vital industry worth over £4.2 billion 

to the Scottish economy.  In this important year of Homecoming I 

hope it can make an even greater contribution.  We have a unique 

culture and tourism offering I hope Scottish Tourism Week can be 

ŀ ǎǇǊƛƴƎōƻŀǊŘ ǘƻ ŀ ǎǳŎŎŜǎǎŦǳƭ нллфΦέ 

 

Aileen Campbell MSP for South of Scotland (Scottish National 

tŀǊǘȅύ ǎŀƛŘ άScotland has so much to offer as a tourist 

destination and during the year of Homecoming I am happy to 

Řƻ Ƴȅ ōƛǘ ǘƻ ǇǊƻƳƻǘŜ {ŎƻǘǘƛǎƘ ¢ƻǳǊƛǎƳ ²ŜŜƪέΦ 
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Angela Constance MSP for Livingston (Scottish National Party) 

ǎŀƛŘ ΨI am delighted to support Scottish Tourism Week because 

there is a growing tourism sector in West Lothian.  We have some 

fantastic attractions including Polbeth Zoo, Almond Valley 

Heritage Centre, Almondale Country Park as well as the new 

shopping centre in Livingston.  These attractions are vital for the 

local and national economy and it is imperative that we support 

local facilities during the current downturn.  West Lothian and 

Livingston have ŀ ƭƻǘ ǘƻ ƻŦŦŜǊ ǘƻǳǊƛǎƳ ƛƴ {ŎƻǘƭŀƴŘέΦ 

 

Murdo Fraser MSP for Mid Scotland and Fife (Scottish 

Conservatives and ¦ƴƛƻƴƛǎǘύ ǎŀƛŘ άTourism has always been 

strong in Perthshire.  Holidaying at home, helped by the 

dollar/sterling exchange rate, the local tourism providers 

are geared up to make the most of the opportunity offered 

by the favourable exchange rate.  There are many tourists 

across the world with Scottish connections, and we are 

looking forward to welcoming them as part of Homecoming 

нллфΦέ 

 

Rob Gibson MSP for Highlands and Islands (Scottish National 

Party) and Deputy Convener of the Economy, Energy and 

TourisƳ /ƻƳƳƛǘǘŜŜ ǎŀƛŘ άI get to work in a place that people go 

to on holiday and the more that come to the Highlands and 

LǎƭŀƴŘǎ ǘƘŜ ōŜǘǘŜǊΦέ 

 

Annabel Goldie MSP for West of Scotland and Party Leader for 

{ŎƻǘǘƛǎƘ /ƻƴǎŜǊǾŀǘƛǾŜǎ ŀƴŘ ¦ƴƛƻƴƛǎǘǎ ǎŀƛŘ ΨTourism remains a vital 

industry for our Scottish economy and has a great significance for 

ǘƘŜ ²Ŝǎǘ ƻŦ {ŎƻǘƭŀƴŘΦέ 
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Robin Harper MSP for Lothian (Scottish Greenύ ǎŀƛŘ άMy wife 

and I take at least three short breaks a year in Scotland, and will 

continue to do so for a long time.  I prefer staying in Edinburgh 

for the festival, and this August we will be there.  I used to camp 

all around Scotland, but nowadays we used B&Bs and small 

hotels, often going away with friends walking and visiting 

National Trust Scotland housŜǎ ŀƴŘ ƳƻƴǳƳŜƴǘǎΦέ 

IǳƎƘ IŜƴǊȅ a{t ŦƻǊ tŀƛǎƭŜȅ {ƻǳǘƘ ό{ŎƻǘǘƛǎƘ [ŀōƻǳǊύ ǎŀƛŘ άTourism is 

important to Scotland for a whole host of reasons ς not just 

economic.  Scottish Tourism Week gives us the opportunity to 

ŎŜƭŜōǊŀǘŜ ǘƘŜ ǉǳŀƭƛǘȅ ŀƴŘ ŘƛǾŜǊǎƛǘȅ ƻŦ ǿƘŀǘΩǎ on offer in Scotland.  

Renfrewshire is the gateway to Scotland for many tourists and I wish 

Scottish Tourism Week every success in promoting Scotland as the 

ŘŜǎǘƛƴŀǘƛƻƴ ƻŦ ŎƘƻƛŎŜΦέ 

Jamie Hepburn MSP for Central Scotland (Scottish National 

tŀǊǘȅύ ǎŀƛŘ ά2009 is of course the year of Homecoming and it is 

important that we get as many people as possible to holiday in 

Scotland. Given the economic difficulties we are in as well, it is 

all the more importanǘΦέ 

 

Fiona Hyslop MSP for Lothian (Scottish National Parǘȅύ ǎŀƛŘ άThere 

is a real drive in West Lothian to promote tourism.  The jewel in the 

crown is Linlithgow Palace, midway between Edinburgh and 

Glasgow.  A Sunday lunch and a walk around the loch is something 

anyone can do.  We take tourism seriously and attract visitors 

locally and from abroad.  We have local primary seven pupils 

ŀŎǘƛƴƎ ŀǎ ƎǳƛŘŜǎ ŀǘ ǘƘŜ tŀƭŀŎŜΦέ 

 

John Lamont MSP for Roxburgh and Berwickshire (Scottish 

/ƻƴǎŜǊǾŀǘƛǾŜǎ ŀƴŘ ¦ƴƛƻƴƛǎǘǎύ ǎŀƛŘ άTourism is essential in the 

current economic difficulties during the recession/depression, 

encouraging people to visit their own country, giving people the 

opportunity to stay in their own backyard.  The economic climate 

is presenting many challenges to many businesses; and the 

opportunity for many tourism businesses and enterprises to sell 

their trade to local markets.  
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Richard Lochhead MSP for Highlands and Islands (Scottish National 

Party), Cabinet Secretary for Rural Affairs and the Environment said 

άTourism is of vital importance to Moray and in this year of 

Homecoming, Scottish Tourism Week takes on massive importance.  

We are extremely fortunate to have the capacity to invite tourists to 

visit us here in Moray and this week of events for the business and 

private sector is sure to be a success once again.  In Moray we have 

beautiful landscapes, an unrivalled environment and are always 

welcoming for visitors.  Of course the whisky industry brings many tourists flocking to Moray all year 

round and I know visitors enjoy their time here.  I am pleased businesses that do rely on tourism have a 

ŦŀƴǘŀǎǘƛŎ ǎǘŀǊǘƛƴƎ Ǉƻƛƴǘ Ƨǳǎǘ ōȅ ōŜƛƴƎ ƛƴ aƻǊŀȅΦέ 

 

Lewis Macdonald MSP for Aberdeen Central (Scottish Labour) 

and member of the Economy, Energy and Tourism Committee 

said άTourism has potential where other parts of the economy 

are struggling, and this applies to the north east as well as 

other parts of Scotland. We need to see the skills and career 

opportunities for tourism taken more seriously than ever 

ōŜŦƻǊŜΦέ 

 

YŜƴ aŀŎƛƴǘƻǎƘ a{t ŦƻǊ 9ŀǎǘǿƻƻŘ ό{ŎƻǘǘƛǎƘ [ŀōƻǳǊύ ǎŀƛŘ άAt 

this time of economic difficulty, tourism is more important to 

the Scottish economy than ever. We all need to do what we 

Ŏŀƴ ǘƻ ƳŀƪŜ ǘƘŜ Ƴƻǎǘ ƻŦ ǘƘƛǎ ǿƻƴŘŜǊŦǳƭ ŎƻǳƴǘǊȅ ƻŦ ƻǳǊǎΦέ 

 

 

Michael Mathewson MSP for Falkirk West (Scottish National 

tŀǊǘȅύ ǎŀƛŘ άTourism is an extremely important part of the 

Scottish economy and becoming a larger part of the local 

economy here in Falkirk.  Locally we have one of the most iconic 

symbols of Scotland with the Falkirk Wheel which attracts 

thousands of tourists from across the world each year. It is 

important to maximise potential gains from tourism within the 

ƭƻŎŀƭ ŀǊŜŀΦέ 
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Frank McAveety MSP for Glasgow Shettleston (Scottish 

[ŀōƻǳǊύ ǎŀƛŘ άWeekend breaks are a key feature for 

Glasgow.  There are many specific training courses in 

hospitality in Glasgow and we encourage young people to 

consider hospitality as a career path, as it offers good 

ŎŀǊŜŜǊ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ŦƻǊ ȅƻǳƴƎ ǇŜƻǇƭŜΦέ 

 

David McLetchie MSP for Edinburgh Pentlands (Scottish 

Conservatives and Unionists) commented άTourism is one of the key 

industries and is of vital importance to the Scottish economy and 

part of my own City of Edinburgh which is one of the major 

ŘŜǎǘƛƴŀǘƛƻƴǎ ƛƴ 9ǳǊƻǇŜŀƴ ǘƻǳǊƛǎƳΦέ 

 

 

Michael McMahon MSP for Hamilton North and Bellshill (Scottish 

LabƻǳǊύ ǎŀƛŘ άScottish Tourism Week is a good opportunity to 

remind people of the tourism opportunities in Lanarkshire. We have 

great scenery, and a large number of locations of historic 

ƛƳǇƻǊǘŀƴŎŜ ǿƘƛŎƘ L ǿƻǳƭŘ ŜƴŎƻǳǊŀƎŜ ǇŜƻǇƭŜ ǘƻ ǘŀƪŜ ŀŘǾŀƴǘŀƎŜ ƻŦΦέ 

 

 

Stuart McMillan MSP for West of Scotland (Scottish National Party) and 

member of the Economy, Energy and Tourism Commitee ǎŀƛŘ άThe 

potential of tourism is underestimated; there is a great deal of untapped 

potential.  The benefits of tourism impact on both the local economy as 

ǿŜƭƭ ŀǎ ǘƘŜ ƴŀǘƛƻƴŀƭ ŜŎƻƴƻƳȅΦέ 

 

Alasdair Morgan MSP for South of Scotland (Scottish 

bŀǘƛƻƴŀƭ tŀǊǘȅύ ǎŀƛŘ άTourism alongside agriculture are the 

top tow industries in the south west of Scotland and they 

complement each other, with tours and tourism it is vitally 

ƛƳǇƻǊǘŀƴǘ ǘƻ ǳǎΦέ 
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aŀǊȅ aǳƭƭƛƎŀƴΣ a{t ŦƻǊ [ƛƴƭƛǘƘƎƻǿ ό{ŎƻǘǘƛǎƘ [ŀōƻǳǊύ ǎŀƛŘ άPeople 

come to Linlithgow to see the contrast of the ancient beauty of 

Linlithgow Palace and the starkness of Fauld House and 

Whiburn.  Each should be appreciated for its own merit.  The 

warmth of welcome wherever you go is what will bring you 

ōŀŎƪΦέ 

 

5Ǌ 9ƭŀƛƴŜ aǳǊǊŀȅ a{t ŦƻǊ 5ǳƳŦǊƛŜǎ ό[ŀōƻǳǊύ ǎŀƛŘ άTourism is very 

important in my region.  These are difficult times but in a time of 

the recession it is important to encourage to holiday locally and 

ŎƻƴǘǊƛōǳǘŜ ǘƻ ŘƻƳŜǎǘƛŎ ǘƻǳǊƛǎƳΦέ 

 

 

Cathy tŜŀǘǘƛŜ a{t ŦƻǊ CŀƭƪƛǊƪ 9ŀǎǘ ό{ŎƻǘǘƛǎƘ [ŀōƻǳǊύ ǎŀƛŘ άThere is 

a growing economic and international recognition for tourism 

with visitors from all over the UK to see the Falkirk Wheel and 

steam railway. Tourism is vitally important to local and Scottish 

economyΦέ 

 

Mike Pringle MSP for Edinburgh South (Scottish Liberal Democrats) 

said άWith the current loss of value of the pound against the euro and 

dollar this is, I believe, a great opportunity for Scottish tourism to 

attract visitors from these economic areas to spend their Euros and 

dollars in Scotland.έ  

 

Margaret Smith MSP for Edinburgh West (Scottish Liberal 

5ŜƳƻŎǊŀǘǎύ ǎŀƛŘ άScottish Tourism Week is an ideal opportunity to 

ŦƻŎǳǎ ƻƴ ŀƴ ƛƴŘǳǎǘǊȅ ǘƘŀǘ ƛǎ ŎǊǳŎƛŀƭ ǘƻ {ŎƻǘƭŀƴŘΩǎ ŜŎƻƴƻƳƛŎ 

performance. As an Edinburgh MSP I know how important tourism 

and hospitality industries are to the city and it is crucial that 

Government gives the industry the support it needs to take 

advantage of the opportunities that the present economic climate 

ōǊƛƴƎǎ ǘƻ ŀǘǘǊŀŎǘ ōƻǘƘ ŘƻƳŜǎǘƛŎ ŀƴŘ ŦƻǊŜƛƎƴ ǾƛǎƛǘƻǊǎΦέ 
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Nicol Stephen MSP for Aberdeen South (Scottish Liberal 

5ŜƳƻŎǊŀǘǎύ ǎŀƛŘ άThere are so many fantastic places in 

Scotland I would like my cƘƛƭŘǊŜƴ ǘƻ ǎŜŜ ŀƴŘ ǘƘŜǊŜ ŎƻǳƭŘƴΩǘ ōŜ 

ŀ ōŜǘǘŜǊ ǘƛƳŜ ǘƘŀƴ ƴƻǿ ǘƻ ƳŀƪŜ ǘƘƛǎ ƘŀǇǇŜƴΦέ 

 

 

Stewart Stevenson MSP for Banff and Buchan (Scottish National 

Party) and Minister for Transport, Infrastructure and Climate Change 

ǎŀƛŘ άTourism is a vital industry for Scotland, particularly for rural 

areas and this year of Homecoming presents a particularly positive 

ƻǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ǘƻǳǊƛǎƳέΦ 

 

John Swinney MSP for North Tayside (Scottish National Party) and 

Cabinet Secretary for Finance and Sustainable Growth said 

άTourisƳ ƛǎ ƻƴŜ ƻŦ {ŎƻǘƭŀƴŘΩǎ ƎǊŜŀǘŜǎǘ ƛƴŘǳǎǘǊƛŜǎ ŀƴŘ ƳŀƪŜǎ ŀ ƘǳƎŜ 

opportunity to the Scottish economy and in my own constituency 

tourism represents the largest industry generating wealth and 

opportunity.  I greatly appreciate the innovation and inventiveness 

of ŀ ǾŜǊȅ ǎǳŎŎŜǎǎŦǳƭ ƛƴŘǳǎǘǊȅΦέ 

 

Dave Thompson MSP for Highlands and Islands (Scottish National 

tŀǊǘȅύ ǎŀƛŘ άHave your holiday at home and help highland tourism. 

Home holidays are excellent value this year due to the strength of 

the pound so make every penny Ŏƻǳƴǘ ōȅ ƘƻƭƛŘŀȅƛƴƎ ŀǘ ƘƻƳŜΦέ 

 

 

Maureen Watt MSP for North East Scotland (Scottish National 

tŀǊǘȅύ ǎŀƛŘ άIt is especially important to support Scottish 

Tourism Week during the year of Homecoming.  In the year of 

Homecoming we are expecting many Scottish Diasporas to 

come to Scotland.  We encourage people to find out about their 

ŎƻǳƴǘǊȅ ŀƴŘ ǘŀƪŜ ǎƘƻǊǘ ōǊŜŀƪǎΦέ 
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Bill Wilson, MSP for West of Scotland (Scottish National Party) 

ǎŀƛŘ άMany countries have spectacular scenery but few have 

spectacular scenery so readily available in Scotland. No dedicated 

Ƙƛƭƭ ǿŀƭƪŜǊ Ŏŀƴ ŀŦŦƻǊŘ ƴƻǘ ǘƻ ƳŀƪŜ ŀǘ ƭŜŀǎǘ ƻƴŜ Ǿƛǎƛǘ ǘƻ {ŎƻǘƭŀƴŘΦέ 
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Prior to the event a press release was emailed to all national and local media.  

Following the event on the 26th February tailored press releases were sent out to regional press with 

quotes from the local MSPΩǎ, and a supporting photograph of them, giving their support for Scottish 

Tourism Week. 

36 MSPΩs spanning all parties took time out of their daily schedule to show their support for Scottish 

tourism and Scottish Tourism Week, and this year we saw the support of more Ministers in senior 

positions than in 2008.  

The cross party results of MSPs attending were as follows: 

Party MSP % of 
party 

MSP 
elected 

SNP  17 36% 47 

Scottish Labour 10 21.7% 46 

Scottish Conservative and Unionist 5 31% 16 

Scottish Liberal Democrats 3 18.7% 16 

Scottish Greens 1 50% 2 

 

a{tΩǎ ǘƘŀǘ ŀǘǘŜƴŘŜŘ ǿŜǊŜΥ 

MSP Constituency Party 
Brian Adam  Aberdeen North SNP 
Richard Baker  North East Scotland Scottish Labour 
Claire Baker Mid Scotland and Fife Scottish Labour 
Gavin Brown Lothians Scottish Conservative and Unionist  
Aileen Campbell South of Scotland SNP 
Angela Constance Livingston SNP 
Murdo Fraser Mid Scotland and Fife Scottish Conservative and Unionist 
Rob Gibson Highlands and Islands SNP 
Annabel Goldie West of Scotland Scottish Conservative and Unionist 
Robin Harper Lothians Scottish Green  
Hugh Henry Paisley South Scottish Labour 
Jamie Hepburn Central Scotland SNP 
Fiona Hyslop Lothians SNP 
John Lamont Roxburgh and Berwickshire Scottish Conservatives and Unionist 
Richard Lochhead Moray SNP 
Lewis Macdonald Aberdeen Central Scottish Labour 
Ken Macintosh Eastwood Scottish Labour 
Jim Mather Argyll & Bute SNP 
Michael Matheson Falkirk West SNP 
Frank McAveety Glasgow Shettleston Scottish Labour 
David McLetchie Edinburgh Pentlands Scottish Conservative and Unionist 
Michael McMahon Hamilton North and Bellshill Scottish Labour 
Stuart McMillan West of Scotland SNP 
Alasdair Morgan South of Scotland SNP 
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Mary Mulligan Linlithgow Scottish Labour 
Elaine Murray Dumfries Scottish Labour 
Cathy Peattie Falkirk East Scottish Labour 
Mike Pringle Edinburgh South Scottish Liberal Democrats 
Alex Salmond Gordon SNP 
Margaret Smith Edinburgh West Scottish Liberal Democrats 
Nicol Stephen Aberdeen South Scottish Liberal Democrats 
Stewart Stevenson Banff and Buchan SNP 
John Swinney North Tayside SNP 
Dave Thompson Highlands and Islands SNP 
Maureen Watt North East Scotland SNP 
Bill Wilson West of Scotland SNP 
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ScotHot Seminars 2-4 March 2009  
 

Scottish Tourism Week and ScotHot were officially opened by Jim Mather, 

Minister for Enterprise, Energy and Tourism on 2nd March.  The Minister cut the 

ribbon in front of the press and gave a keynote address in the seminar theatre. 

ScotHot 2009, held at the SECC, Glasgow, was the largest event to take place 

during Scottish Tourism Week and for the first time STF partnered with ScotHot to 

provide a series of high quality free seminars and workshops for the tourism 

industry.  Highlights included an opening address by Jim Mather MSP, a keynote 

address from Rt. Hon. Alex Salmond MP and the launch of the Tourism 

Framework for Change Review.    

Over the three days, with the essential support of our key partners, STF ran 21 

seminars; ranging from e-business workshops, skills 

and training, updates on new alcohol licensing as 

well as interviews with well known industry figures.  

The format of the seminars varied from theatre-

style seminars, to one-to-one clinicΩǎ, to panel discussions.  

There were over 9,000 delegates visiting the exhibition, with more than 

250 exhibiting companies across food and drink, catering equipment, 

interiors & tableware and technology.  ScotHot hosted two of the most 

prestigious competitions: the Scottish Culinary Championship and the 

World Culinary Grand Prix. Over 500 attended the seminars over the 

three days. 

Speakers at the seminar: 

Jim Mather  MSP,  
Jim Mather MSP, Minister for Environment, Energy and Tourism gave a welcome speech and declared 
Scottish Tourism Week officially open. 

In his opening speech Jim Mather MSP recognised the tourism 

industry is experiencing challenging times.  However, he stated 

the focus must be firmly on the positive and the industry must 

engage with the opportunities this challenging time brings.  He 

believes that by working together the industry will come out of 

this fitter, leaner and more competitive, leading the way for 

other Scottish industries in recovering from the current economic 

situation we find ourselves facing. 

άL ǾƛŜǿ {ŎƻǘIƻǘ ŀǎ ǘƘŜ ŜǾŜƴǘ 
to source the latest 

innovation equipment.  The 
show is a must for all 
ǊŜǎǘŀǳǊŀǘŜǳǊǎέ 

 
David Maguire, Glasgow 
Restaurateurs Association 
and Scottish Tourism Week 
Speaker 

ά¢ƘŜ Ƨƻƛning of ScotHot and 
Scottish Tourism Forum is 

poised to be hugely 
successful and the seminars 

will underpin the way 
ŦƻǊǿŀǊŘέ 

Jim Mather MSP 
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Jim Mather recently met with Iain Herbert, Khaled Shahbo and Gavin 

9ƭƭƛǎ ǘƻ ŘƛǎŎǳǎǎ ǘƘŜ ¢CC/ ǊŜǾƛŜǿǎ ŀƴŘ ǎŀƛŘ ƘŜ ǿŀǎ ΨƎŜƴǳƛƴŜƭȅ ŜȄŎƛǘŜŘ ōȅ 

the new beginning ς Ψits industry leŘ ŀƴŘ ǇǊƻŀŎǘƛǾŜΦΩ   

Jim Mather MSP declared Scottish Tourism Week open by highlighting 

the events in its successful four year history and its new partnership 

ǿƛǘƘ {ŎƻǘIƻǘΣ ƘŜ ǎŀƛŘ ΨǘƘŜ ƧƻƛƴƛƴƎ ƻŦ {ŎƻǘIƻǘ ŀƴŘ {ŎƻǘǘƛǎƘ ¢ƻǳǊƛǎƳ CƻǊǳƳ 

is poised to be hugely successful and the seminars will underpin the way 

forward.  He ŦƛƴƛǎƘŜŘ ōȅ ǎŀȅƛƴƎ Ψ{¢C ƛǎ ǾŜǊȅ ƳǳŎƘ ǘƘŜ ƛƴŘǳǎǘǊȅ ǾƻƛŎŜΦΩ 

After opening the event Jim Mather accompanied Iain Herbert on a tour around of the ScotHot 

exhibition and met exhibitors. 

Rt. Hon. Alex Salmond 
First Minister and Party Leader delivered the keynote speech and answered questions from the floor.   

¢ƘŜ CƛǊǎǘ aƛƴƛǎǘŜǊ ŎƻƳƳŜƴǘŜŘ άScotHot is a prestigious event that celebrates the very best of 

ƘƻǎǇƛǘŀƭƛǘȅΦ  Lǘ ƛǎ ǘƘŜ ǇƭŀŎŜ ǘƻ ƭŜŀǊƴ ǿƘŀǘΩǎ ƴŜǿ ƛƴ ǘƘŜ ƳŀǊƪŜǘ ǇƭŀŎŜ ŀƴŘ ŀ ƎǊŜŀǘ ǇƭŀŎŜ ŦƻǊ ŜȄŎƘŀƴƎŜ ƻŦ 

ideas.  ScotHot has grown substantially over the years with over 200 exhibitors and 9,000 delegates 

registered.  It is a great opportunity to showcase the best of food and drink and I wish Scottish chefs 

good luck in the culinary championships. 

άScottish Tourism Week is an important week, in an important 

year for tourism as of course this is the year of Homecoming.  We 

have over 50 million tourists visiting each year. 

The quality of food and drink ranks highly in the recent US visitor 

survey and is one of the key reasons for visitors coming to 

Scotland.  The total value of tourism to the economy is £4.2billion 

and £800million for food and drink alone. 

Made in Scotland has to be a hallmark of quality. 

Homecoming is proving very encouraging with over 300 events the length and breadth of Scotland.  We 

saw 50,000 tourists in Dumfries for the launch of Homecoming.  Homecoming caters for every taste; and 

celebrates golf and whisky. 

IƻƳŜŎƻƳƛƴƎΩǎ ŀƛƳ ƛǎ ǘƻ ŀǘtract an additional 100,000 visitors and this is so important in this tough 

economic climate.  We need to turn tourism from a voluntary action to a compulsory.έ 

The Minister took questions from the floor: 

Q. Will you be coming home to Linlithgow? 

A. Yes.  There is a pageant to celebrate the birth of Mary Queen of Scots.  As First Minister you are 

invited to everything. 

ά¢ƻǳǊƛǎƳ Ŏŀƴ Ǉƭŀȅ ŀ 
disproportional part 
in the recovery of the 
{ŎƻǘǘƛǎƘ ŜŎƻƴƻƳȅέ 

Jim Mather 

ά{ŎƻǘǘƛǎƘ ¢ƻǳǊƛǎƳ ²ŜŜk is an 
important week for tourism, 

in an important year for 
ǘƻǳǊƛǎƳέ 

Alex Salmond, First Minister 
for Scotland. 
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vΦ /ŀƴ ȅƻǳ ƘŜƭǇ ǳǎ ǿƛǘƘ ǘƘŜ ƭƛŎŜƴǎƛƴƎ ǇǊƻōƭŜƳΚ  ²ŜΩǾŜ ǎŜŜƴ ŀ decline of 20% renewing their licence 

including Linlithgow Palace. 

A. This was inherited legislation but I will have a look at this.  I know ƛǘ ǿŀǎƴΩǘ the target of the new 

legislation to rural organisations or high quality, small sales to suffer.  However, there is a need for social 

responsibility. 

Q. How many extra visitors do you expect from the new Zebrugger ferry route? 

A. I am absolutely delighted the ferry has resumed and I think it is a great opportunity for tourism.   

Chris Greenwood  
Trends, analysis and tactical marketing 

 

Chris Greenwood is the Strategic Research Analyst within VisitScotland, responsible for forecasting and 

monitoring the macro-impacts on Scottish tourism.   

A postgraduate of the University of Durham with 10 years commercial experience within data 

management and analytics, he has a wide commercial knowledge base and has developed to support 

diverse skill application from economics to the environment.   

The principle process underpinning strategic analysis is environmental scanning, a process of 

understanding how world trends impact upon tourism. 

In his presentation Chris Greenwood discussed trends, analysis and tactical marketing.  The areas of 

changing economy, tourism in 2008 and risks and opportunities were all explored.  He discussed the 

future of Scottish tourism and believes the market segments already exposed to Scotland will remain 

loyal to Scotland; Consumers are looking for cost savings on holidays rather than cost cutting and 

communication remains key to promoting what you have to offer. 

David Maguire  
DƭŀǎƎƻǿ wŜǎǘŀǳǊŀǘŜǳǊǎΩ !ǎǎƻŎƛŀǘƛƻƴ - Life in the Industry 

David has 30 years in the hospitality business which first began when he set up a catering company 

whilst still at university studying law. David set up a food service company which ran successfully for 15 

years and eventually sold on to a national company, where David was UK Sales Director for four years. 

David then established and ran a successful import company specialising in liquor products from Mexico. 

This was followed by setting up his first two Mexican restaurants 'Cantina del Rey', and 'Salsa' followed 

by 'Lux' and 'Stazione' on Great Western Road, Glasgow. 

Not one for idleness David established an internet company called 5pm.co.uk specialising in on-line 

restaurant bookings. All his restaurants are now leased to third parties and David's involvement with 

5pm.co.uk is now simply a shareholder. 

He owns and manages a small number of commercial properties in Glasgow and Switzerland. 
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David held the roles of Secretary, Treasurer and Vice Chairperson for Glasgow RestaurateurΩs 

Association before resigning in 2002 to live in Switzerland. 

 

He was Vice Chair and Secretary for 11 years for Loretto Housing Association, the largest provider of 

special needs accommodation and care in Scotland. He was panel member of the PrinceΩs Scottish 

Business Youth Trust for 10 years, assessing business proposals from young people for funding grants. 

 David is married with three children. 

 

His presentation gave an honest and inspiring insight into the highs and lows of his career, trade secrets 

and lessons learned.  Success across the range of his ventures was attributed to always having great 

products that were άsuper fresh, vŜǊȅ ŀŦŦƻǊŘŀōƭŜ ŀƴŘ ƎƻƻŘ ǉǳŀƭƛǘȅέ ƘŜ ƧƻƪŜŘ άif you want a small 

fortune, start with a bƛƎ ƻƴŜ ŀƴŘ ƻǇŜƴ ŀ ŘŜƭƛŎŀǘŜǎǎŜƴΗέ IƻǿŜǾŜǊΣ άcommon sense and extreme 

ŘƛƭƛƎŜƴŎŜέ also played a huge role. 

Gordon Arthur  
Glasgow 2014 - Commonwealth Games 2014 

Gordon Arthur was Director of Corporate Affairs at Standard Life from April 1999 to July 2006 where he 

was responsible for the communication campaigns that supported the demutualisation and subsequent 

flotation of the company in July 2006. He left shortly after this to set up his own consultancy business, 

Roundtable Consultants, through which he has advised companies and other organisations on 

communications and reputational issues. In the second half of 2007 he took on the role of acting Chief 

Executive of Scottish Financial Enterprise on a part time basis, alongside his consultancy work, while the 

organisation carried out the recruitment of a permanent CEO appointment. In 2008 he was the 

Programme Director for Global Financial Services Week, an innovative initiative between the financial 

services industry, the Scottish Government, Scottish Enterprise, Universities Scotland and the unions, 

designed to showcase the strength and depth of the financial services industry in Scotland. He is 

a sports enthusiast and describes his appointment to Glasgow 2014 as his "dream job". 

DƻǊŘƻƴΩǎ presentation focused on the Commonwealth Games 2014 and their impact on the tourism 

industry.   

The Commonwealth Games will be the largest organised sporting games ever held in Scotland.  71 

nations/ dependencies will be competing in 17 venues over the 11 day course of events.  For the first 

time the disabled games will be fully integrated with the main games and a cultural programme will be 

running alongside the events to celebrate multi-culture. 

The Games will leave behind a legacy of local facilities of huge benefit to both Edinburgh and Glasgow.  

In Glasgow, the Scottish National Arena with 12,500 seats will be constructed next to the SECC. 

26 pre-Games training camps will be established in Scotland where Commonwealth teams will bring 

their athletes to familiarise themselves and prepare for the games. 
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There are great opportunities for the tourism industry to benefit from the Games. By 2016 it is 

estimated that 40,000 people will be working directly and indirectly in the tourism sector.  It is also 

believed that the games will inspire young people to participate in sport and make a significant impact 

on health in the east end of Glasgow. 

Janet Hood 
BII - Alcohol licensing. Is there life after transition? 

Janet Hood is Head of BII Scotland, a charity to promote high standards of professionalism throughout 

the licensed retail sector; to encourage new entrants into the industry, and to help them develop their 

long term careers by creating appropriate qualifications for those professionals.   

An active member of a number of Scottish Government committees concerning alcohol she sat on the 

first National Licensing Forum.  She is a keen participant on the Law Society of Scotland's Licensing Law 

Reform Committee.  She is on the Board of the Scottish Tourist Forum and VisitScotland's Chairman's 

Industry Committee; the Alcohol Producers & Retailers and the Scottish Government Alcohol Committee 

and the Board of Alcohol Support Limited.   

She is an accredited specialist in liquor licensing law, is well known on the Licensing CPD circuit and is 

assistant editor and regular contributor to Scottish Licensing Law and Practice and trade journals. She is 

currently touring Scotland advising the licensed trade and the legal profession of the changes in 

licensing law brought about by the Licensing (Scotland) Act 2005. 

Janet Hood addressed topics such as Challenge 25, minimum pricing per unit and selling in off-licenses 

to under 21s.  She also discussed alcohol and its effects on tourism, communities and local authorities in 

both city and rural areas.  It was also highlighted that the application procedure does not differentiate 

between premises, areas or profit margins. 

The transition period will end in September 2009.  The statistics already show 20% premises will not be 

entering transition and therefore will have to close before the end date.  One third of the licensed 

premises on Shetland will not trade alcohol beyond September. 

Finally, Janet Hood raised the very current and controversial issue of social responsibility surrounding 

alŎƻƘƻƭ ǊŜǘŀƛƭŜǊǎΦ  {ƘŜ ōŜƭƛŜǾŜǎ άSocial responsibility should lie with the people and not with the licensed 

trade.  Cocaine was cheaper than a pint of beer. The government should ōŜ ŘŜŀƭƛƴƎ ǿƛǘƘ ǘƘƛǎΦέ   

Caterer.com - Market trends and recruitment.  Panel discussion.  

Ian Burke, Caterer.com 

 

For more than 20 years Ian Burke has been involved in providing recruitment solutions to businesses 

within the hospitality sector, initially on Caterer & Hotelkeeper - a magazine targeted at senior and 

operational managers who manage budgets, processes, or people across four of the main market 

sectors; hotels, restaurants, pubs / bars and contract catering.  
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During the last seven years Ian has been responsible for the launch of both Caterer.com the leading job 

board for the UK hospitality sector and Catererglobal.com the leading job board for the hotel sector in 

the Middle East. In his current role of Director of both of these businesses he is responsible for 

developing the strategy and delivering on the commercial aspirations of the holding company ς 

Totaljobs Group a business owned by Reed Elsevier Group plc. Ian is also a Non Executive Director of 

Springboard UK and sits on many hospitality industry advisory boards. 

David Shirra, Caterer.com 

David has been involved in the catering and hospitality industry for over 10 years. He began his career at 

Stakis and continued to work within the industry holding Operational Management and HR positions 

before entering the hospitality recruitment arena.  

Having previously headed Scottish operations for The Berkeley Scott Group, he joined Caterer.com spear 

heading development within Scotland and Ireland. He passionately believes in the role that Caterer.com 

and industry partners play to promote the positive image of the Hospitality, Leisure, Travel and Tourism 

industry as a career of choice.  

As well as being a member of the Scottish Tourism Forum, David serves on the advisory board for 

Springboard Scotland, CIS Excellence Awards 2009 and sits on the organising committee for the HiT 

Scotland Emerging Talent Conference. 

Fergus Chambers, Glasgow City Council 

As a director of Glasgow City Council he provides a wide range of services, employing 9,000 staff, many 

of whom are engaged in the hospitality and tourism sector.  Fergus Chambers, FHCIMA, is one of the 

founder trustees of HIT Scotland and has held the role of Honorary Secretary since its inception.   

A previous winner of a "Catey" and numerous other awards, he is a much sought after speaker on public 

sector, hospitality and general business innovation issues. 

Angela McPhillips, Buzzworks Group  

Angela is the Personnel & Training Manager for Buzzworks Holdings, starting originally as a Management 
Development Consultant. 

Coming from a Corporate Retail background, Angela has held both Operational and Training positions 
working for the Airtours Group, Argos & Scottish Power. 

Rene Looper, Tuminds Ltd 
E-business and marketing Web 2 and Tourism 

Born in Amsterdam, Rene is an innovative, dynamic and highly enthusiastic individual with vast 
experience in Management, Hospitality and Business Development.  

Rene moved to Scotland with his partner Pamela in 1999 and converted a Victorian Mansion into a four 
star hotel, quickly achieving Hospitality Assured recognition and winning Awards for Excellent Customer 
Service. 
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The use of IT and the internet has been crucial in developing the hotel business and Rene is passionate 
about the power of connecting with on-line customers and the opportunities it creates for the Tourism 
industry.  

His new Social Media training Centre, a first in the UK, opened last year in Forres which educates people 
on how to use Web 2.0 effectively and helps businesses with developing a Social Media strategy. More 
info on www.4TM-Services.com 

Stewart Macdonald, Netdata Ltd 
Stewart MacDonald gained his Bachelor of Business Studies at Dublin City University and was also 
recently awarded an MBA from the OU. He also completed the Certified Internet Webmaster (CIW) 
course, encompassing site design, e-commerce, and server administration. 
 
Stewart has held senior business development roles in new venture e-business companies in Edinburgh, 
and he has spent the last 8 yrs working as an Business Transformation Advisor for HIE  within the 
Highland Region, helping to improve the awareness and execution of online e- business practices in 
these areas. 
 
Also a member of the HIE Advisors Quality Assurance Program of the SFEDI business support standards. 
Rene Looper, Tuminds Ltd and Stewart Macdonald, Netdata Ltd combined their wealth of experience 

and expertise to deliver a very informative seminar on e-business and marketing Web 2 and Tourism.  

Google is the most commonly used internet search engine across the world and using it to your 

advantage can make a big difference to your business.  Rene Looper and Stewart Macdonald explored 

ǘƘŜ ŘƻΩǎ ŀƴŘ ŘƻƴΩǘǎ ōŜƘƛƴŘ DƻƻƎƭŜ ǎŜŀǊŎƘŜǎΣ ǘǊŜƴŘǎ, adverts and analytics to give an insight into how it 

can work for you.  They also investigated, and gave advice on, the advantages and disadvantages of 

blogging and social network sites. 

Shirley Spear 
The Three Chimneys - Life in the Industry 

Shirley Spear and her husband Eddie have run The Three Chimneys at Colbost, in remote North West 

Skye, for 23 years. The couple moved to the island from Croydon, Surrey, with their two children.  

Without any training or experience in the restaurant business, they had dreams of owning their own 

small 'bistro'. They discovered The Three Chimneys was for sale and decided it was the perfect setting 

for their dream 'bistro'. Shirley is a completely self-taught chef, born in Peebles and raised in Edinburgh. 

Her passion for cooking and Scottish food stems from her childhood and her love of restaurants grew in 

London during the 70s and 80s where she worked in PR. 

 

Since moving to the island, Shirley's reputation has grown to have a worldwide following. In 2002 and 

2003, Restaurant Magazine placed The Three Chimneys on their "definitive list" of the World's 50 Best 

Restaurants. The Three Chimneys was the only Scottish restaurant included. With this accolade, plus a 

string of top restaurant awards behind her, Shirley became renowned for her use of Skye's abundant 

supply of seafood. She became famous for using as much fresh, seasonal, local produce as possible from 

Skye and the Highlands. Prime white fish, Scottish beef, local lamb & game have always had an 

important part to play on her menus. 

http://www.4tm-services.com/
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In 1999, The Scottish Chefs Association presented Shirley with their "Special Award" in recognition of 

her outstanding contribution to Scottish cuisine. In November, she was presented with both the tourism 

industry's prestigious Scottish Thistle Award 2002 for Individual Excellence and the Glenfiddich 'Spirit of 

Scotland Award for Food. Shirley is delighted to have played such a leading role in the burgeoning 

Scottish restaurant scene over the last two decades.  

 

Shirley is well known for her views on the importance of promoting Scotland's culinary heritage; 

views sought after in press and broadcasting. In 2000, she wrote a series of food articles for The 

Saturday Herald Magazine, they had a huge following. Shirley then published her own best-selling book, 

The Three Chimneys, which has been reprinted recently following its success.  

 

Shirley is renowned in Scotland for her pride in all things Scottish and has fought hard to have the 

Scottish food and restaurant scene recognised for the enormous importance it plays in the country's 

vital Tourism Industry.  In more recent years, since handing over the kitchen reins to her Head Chef, 

Michael Smith, Shirley has devoted more time towards helping to improve the status of the Tourism 

industry in Scotland.  She has joined in the concerted effort being made towards wider use and 

knowledge of fresh Scottish ingredients and the growing number of local food initiatives aimed at 

achieving this. Improving skills and training for young Scots, encouraging them to join the tourism and 

hospitality industry, is another issue very close to her heart. 

 

In May 1999, their business was expanded by building six bedroom suites in The House Over-By. Graded 

5-stars by VisitScotland and the AA, the rooms are stylish and elegant, with luxurious bathrooms and 

spectacular sea-views across Loch Dunvegan. The Three Chimneys has grown from strength-to-strength 

over the past few years, winning more awards, accolades, press, food and travel guide reviews 

worldwide. Many have pronounced the Restaurant with Rooms as unsurpassed in the Highlands - a 

combination of excellent food and wine with superb comfort, great service and welcoming hospitality. 

The Three Chimneys has held 3 AA red rosettes for outstanding food for eight consecutive years and is 

currently listed as an 'Inspector's Choice' placing it in the top 10% of the UK's best places to eat and stay. 

They were also given the AA Wine Award for Scotland in 2005. The restaurant is one of six to hold the 

prestigious EatScotland Gold Award. Recently, the Sunday Times Travel Magazine listed the business as 

one of the 100 Best Places to Stay in the World.  

Shirley shared her experience of her many years in the industry through her seminar titled - Life in the 

Industry, highlighting the importance of knowing your product, choosing the best and building 

relationships with suppliers.   

Patrick Laughlin  
St Andrews World Class Initiative - Destination Management Organisation ς Panacea or Pandemonium? 

Patrick Laughlin began his tourism career in 1983 by working as a volunteer behind the counter in Perth 

Tourist Information Centre. He went on to spend 11 years as Head of Marketing/Deputy Chief Executive 

for the award-winning Perthshire Tourist Board. During this time, he oversaw the creation of projects 
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ǎǳŎƘ ŀǎ {ŎƻǘƭŀƴŘΩǎ ŦƛǊǎǘ ǇŀŎƪŀƎŜŘ ŀŎǘƛvity holiday programme, "Perthshire Activity Line", and launched 

Perthshire Convention Bureau.  He was appointed Chief Executive of Kingdom of Fife Tourist Board in 

1997 and held this post for seven years, latterly managing a £1.8 million budget. 

In 2005, Patrick established Talk Associates, a fast-growing, independent consultancy which has now 

successfully completed over 40 commissions for public agencies, businesses and community groups in 

Britain and Ireland. Foremost amongst these projects is Patrick's continuing role in managing the 

strategic planning and operations of the £ multi-Ƴƛƭƭƛƻƴ {ǘ !ƴŘǊŜǿǎ ²ƻǊƭŘ /ƭŀǎǎ LƴƛǘƛŀǘƛǾŜΣ {ŎƻǘƭŀƴŘΩǎ 

prototype destination management organisation. 

Patrick gave a very insightful introduction to Destination Management Organisations (DMO) drawing on 

Ƙƛǎ ŜȄǇŜǊƛŜƴŎŜ ǿƛǘƘ {ǘ !ƴŘǊŜǿΩǎ ŀǎ ŀ ŎŀǎŜ ǎǘǳŘȅΦ  DMO were introduced to Scotland 5 years ago but 

were adopted by other countries 10 years ago.  Patrick Laughlin gave three top tips to having a 

successful DMO programme.  Firstly, successful groups work as partnerships, business benefits must be 

shared and everyone must be focused on the same goal.  Secondly, leadership, there must be a strong 

leader in place, perhaps a business leader or politician.  Thirdly, politics must be left at the door to 

enable everyone to work together.  The use of a DMO programme has developed St Andrews and 

established it as world class. 

Iain Herbert  
STF - Strategy for Growth, TFFC Review 

Born and educated in Edinburgh, Iain has worked with several different premier Scottish tourism 

agencies, including the Scotch Whisky Heritage Centre as General Manager and as Operations Manager 

for The Royal Yacht Britannia. He moved on to head up the successful Falkirk Wheel project which 

formed the centrepiece of the Millennium Link, a project to re-open the Lowland Canal network which 

had closed in 1962. 

Iain then became Head of Visitor Operations for National Museums Scotland, covering their six sites, 

including the Royal Museum and the Museum of Scottish Country Life. In this role, he was responsible 

for the development of the new Concorde attraction at the Museum of Flight. 

More recently Iain was Operations Director for Hadrian's Wall Heritage Ltd, encouraging sustainable 

tourism and regeneration of the 74 mile long and 10 mile wide corridor of the World Heritage Site. 

During the company's first five months he also took on the role of Acting CEO. 

Iain Herbert discussed and summarised his work on the Tourism Framework for Change project in his 

seminar titled Strategy for Growth.  The Tourism Framework for Change [TFFC] was established in 2005 

and is based around an industry wide growth target of 50% growth by 2015.   

The TFFC was developed as a vehicle to remove barriers, build successful strategies and partnerships 

and to provide a focus for the industry to work in partnership with the public sector. It therefore broadly 

sets out the priorities that the industry needs to focus on to produce real change in Scottish tourism.  
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The success of the TFFC depends on close working relationships between the private and public sector 

and if real "step" change is to be achieved then local activity throughout Scotland needs to be embraced 

and constructively supported. There is a real need for the focus of the TFFC to be clear and relevant 

across the sector as there is an industry driven desire to bring together a wide and sometimes 

apparently divided sector into a united industry working together to unlock the huge economic potential 

that clearly exists within tourism in Scotland. 

Philippe Rossiter & Philip Stanley  
Institute of Hospitality - Sustainable futures. Meeting the global challenges 

Philippe has been Chief Executive of the Institute of Hospitality since September 2002. This followed a 

successful career as a caterer in the British Armed Forces, including command of the Army School of 

/ŀǘŜǊƛƴƎΣ ŀǎ ǿŜƭƭ ŀǎ ōŜƛƴƎ ǘƘŜ !ǊƳȅΩǎ 5ƛǊŜŎǘƻǊ ƻƴ ǘƘŜ .ƻŀǊŘ ƻŦ ǘƘŜ bŀǾȅΣ !ǊƳȅ ŀƴŘ !ƛǊ CƻǊŎŜ LƴǎǘƛǘǳǘŜǎΦ  

Leaving this latter post in 2001, he was appointed to the staff of the Defence Attaché at the British 

Embassy in Paris. 

Philippe is a Fellow of the Institute, as well as being a Fellow of the Chartered Management Institute, 

the Tourism Society, the Royal Geographical Society, and the Royal Society of Arts; he is also an 

Associate of the Chartered Institute of Linguists.  He holds degrees from Surrey, Bournemouth and Open 

¦ƴƛǾŜǊǎƛǘƛŜǎΦ IŜ ƛǎ ŀ ƳŜƳōŜǊ ƻŦ ǘƘŜ .ǊƛǘƛǎƘ IƻǎǇƛǘŀƭƛǘȅ !ǎǎƻŎƛŀǘƛƻƴΩǎ 9ƳǇƭƻȅƳŜƴǘ /ƻƳƳƛǘǘŜŜΣ ŀǎ ǿŜƭƭ ŀǎ 

being a member of the Advisory Board to the Swiss Education Group. He also represents all the relevant 

professional bodies on the Council of People 1st, the UK Sector Skills Council for the Hospitality, Leisure, 

Tourism and Travel industries. 

Ensuring that customers feel that they are being cared for and receive a warm and friendly experience is 

paramount to any customer focused business.   

Philip Stanley draws on a wealth of anecdotes from his many years working in customer-facing roles to 

inspire, motivate, excite and challenge others.  He always speaks from the heart and is passionate about 

enabling others to become more confident in their roles, and empowering people to get the most from 

what they do.  

It was his passion to see an improvement in customer service throughout the UK, that persuaded Philip 

to begin designing and delivering training programmes for frontline staff as well as supervisors and 

managers.  To date he has delivered training courses on customer service and sales to clients including 

KPMG, Shell UK British Airways, Morgan Stanley and a host of other blue chip and smaller companies 

along with courses for central and local government bodies on how they can improve staff retention, 

reputation and profits. 

Philip believes the message must be spread that if an organisation has customers, then excellent 

customer service should be the goal - regardless of sector or size - with the customer being the focus of 

every business decision. It was this belief that led him to head up Hospitality Assured, a Quality 

Assurance scheme that focuses solely on customer service, providing a flexible framework for 

organisations to ensure that all their processes combine to deliver service excellence. 
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Philip has over 20 years of experience in the hospitality industry working at properties including the 

1,000 bedroom Cumberland Hotel in Marble Arch, London and the luxury Belfry Hotel and leisure 

complex in Warwickshire.  

In the last eleven years Philip has occupied a variety of senior sales roles more recently as Head of Sales 

and Business Development for Travelodge. 

Philippe Rossiter and Philip Stanley, Institute of Hospitality, spoke about Sustainable Futures and 

identified best practice and excellence as the key to achieving and sustaining a profitable business.  They 

believe focus on customer care, continual professional development and leadership are core factors as 

ultimately the customer defines our industry and are the final authority on service, loyalty, growth and 

profit.  They used their experience to identify and share ten steps to ensure you deliver excellence.  

These steps included customer research, developing a customer promise and considering how you 

deliver your service.    

Marco Pierre White  
How to run a restaurant during a recession 

Marco Pierre White applied his vast knowledge of the hospitality and catering industry to take part in a 

question and answer session with young chefs and hospitality staff hoping to progress their careers.  

Marco Pierre White revealed his tips for front of house service, predicted future trends for food and 

advised chefs to consider working abroad to progress their careers.  He revealed the best advice he can 

ƎƛǾŜ ǘƻ ŎƘŜŦǎ ƭƻƻƪƛƴƎ ǘƻ ŀŎƘƛŜǾŜ aƛŎƘŜƭƛƴ ǎǘŀǊǎ ǿŀǎ ǘƻ ΨƪŜŜǇ ȅƻǳǊ ƘŜŀŘ Řƻǿƴ ŀƴŘ ƭŜŀǊƴ ȅƻǳǊ ŎǊŀŦǘΩΦ  Iƛǎ 

advice for front of house managers was to spend time creating and maintaining the environment, he 

ǎŀƛŘΣ άit does not matter about the food if the environment is not right as people will not want to stay 

ŀƴŘ ǎǇŜƴŘ ǘƘŜƛǊ ƳƻƴŜȅέ.  Marco also discussed how to keep staff and customers during the recession. 

Gerry Brown  
People 1st  - Are you goƻŘ ŜƴƻǳƎƘ ǘƻ ōŜ ŀ ΨDƻƻŘ 9ƳǇƭƻȅŜǊΩ 

Gerry Brown is Head of Business Solutions at People 1st, working with the sectorΩs employers to engage 

them in the work of the SSC. Gerry worked for over 20 years in operations hospitality sector, latterly he 

specialised in training and development and it was this which took his career in a different direction, 

joining the then Central London Training and Enterprise Council as a project and contracts manager 

managing National Hotel and restaurant chains Modern Apprenticeship programme. On the formation 

of the Learning and Skills Council, Gerry worked on project Evaluation, Skills for Life and Workforce 

Development as advisor. He joined People 1st in 2004 as the London region manager. 

Employers are under almost constant pressure to recruit, train and retain staff.  Gerry discussed hints 

and tips to help both employers and employees at every stage of the employment process. 

He discussed the importance of being recognised as a good employer and identified what businesses 

should do to achieve this.  Good employers attract the best staff and have high staff retention figures 

which in turn improve business and profit.    
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Greg Shelton 
Water Audit Services - Water Audit ς how to save you money 

Greg Shelton attempted to forge a career as a professional footballer with Leicester City FC.   After 

ǎŜǾŜǊŀƭ ȅŜŀǊǎ DǊŜƎ ŀƴŘ DŀǊȅ [ƛƴŜƪŜǊǎΩ ŎŀǊŜer paths parted company and he joined the Fire Service.  

During this time Greg finished his education through the Open University gaining a 2:1 in Economics and 

Politics. 

Greg then had the opportunity to try his hand at business development and found his niche. During this 

time, golf had always been a passion and through it Greg met Neil Holmes. Neil had been in the water 

industry for over 10 years and at that time was a freelance water engineer. Putting together their areas 

of expertise they saw an opportunity to offer audits of water costs to the commercial sector and 

subsequently formed Water Audit Services. 

The company has gone from strength to strength providing services to all sizes and shapes of businesses 

and during the last 12 months alone has provided over £1,000,000 of savings and refunds for clients. 

Water Audit Services have unparalleled experience across all sectors of industry, in the analysis of water 

costs and identification of savings and refunds.  Working with businesses and organisations; private or 

public, large or small, multinational or independent, they have a proven track record of success.  In his 

seminar, Greg discussed the Scottish water market and its effects on businesses.  He also spoke about 

areas that are audited and financial and economic and environmental savings that can be made. 

Phil Eccleston 
British Frozen Food Federation ς ̧ ƻǳ Ŏŀƴ ōŜ ǎǳǊŜ ƛǘΩǎ ŦǊŜǎƘΦΦΦ LǘΩǎ ŦǊƻȊŜƴΦ 

Phil 9ŎŎƭŜǎǘƻƴ ƛǎ ƻƴŜ ƻŦ ǘƘŜ ŎƻǊŜ ǇǊƻŘǳŎŜǊ ƳŜƳōŜǊǎ ǎƛǘǘƛƴƎ ƻƴ ǘƘŜ .ǊƛǘƛǎƘ CǊƻȊŜƴ CƻƻŘ CŜŘŜǊŀǘƛƻƴΩǎ ŦƻƻŘ 

service marketing committee. 

As Foodservice Business Controller for Grampian Country Food Group for the past 15 years (now part of 

Vion Food Group) , Phil has seen frozen food become an integral part of the Scottish catering industry.    

Phil addressed many of the myths that surround frozen foods in his seminar.  Frozen food quality and 

taste is better than ever and accounts for over 23% of all food purchased by caterers, 41.7% is in fast 

food restaurants such as KFC and McDonalds.  He discussed the difficulty in carrying out case studies in 

his field as many caterers use frozen foods but do not tell anyone.  He recognises this as an issue and as 

a stigma that must be addressed as frozen food is equally nutritional as fresh.  

Film Students  
Film students from Adam Smith College filmed and interviewed Rt. Hon. Alex Salmond and Jim Mather 

MSP.  The students also interviewed Shirley Spear, The Three Chimneys, David Maguire, Glasgow 

wŜǎǘŀǳǊŀǘŜǳǊǎΩ !ǎǎƻŎƛŀǘƛƻƴΣ DŜǊǊȅ .ǊƻǿƴΣ tŜƻǇƭŜ мst and Iain Herbert, Scottish Tourism Forum.   
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Scottish Enterprise Conference  
Scottish Enterprise ran a conference at Glasgow Science Centre on 3 March 2009 

as part of the Scottish Tourism Week. 

The conference was aimed at individual tourism businesses throughout Scotland, 

large and small, interested in improving the visitor experience.    

Speakers at the conference were Clive Geddes, Mayor of Queenstown; Gregg 

Patterson, General Manager, The Beach Club, (Santa Monica, California); Inaki Gaztelumendi, Managing 

Director, Santiago Turismo, (Santiago de Compostela, Spain) and Michelle Thompson, Co-operator, 

Dalvay by the Sea Resort Hotel & National Historic Site, (Prince Edward Island, Canada). 

The conference focused on the visitor experience now on offer across Scotland, and examined practical 

ways for organisations to work together to increase business.   
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34& #ÏÎÆÅÒÅÎÃÅ Ȭ#ÏÍÉÎÇ ÔÏ 3ÃÏÔÌÁÎÄȟ 5ÎÉÔÉÎÇ ÔÏ ÂÅ ÔÈÅ "ÅÓÔȭ 

 
STF Conference was held at Dynamic Earth, Edinburgh on 4 March 2009. 

With the economic climate becoming so challenging STF chose to focus on how the tourism industry is 

demonstrating its endurance and adaptability.   

The aim of the conference was to create a platform for tourism investment and the international market 

and to encourage high level business to business networking opportunities amonst delegates.  The 

choice of speakers were from a range of organisations, across the tourism industry, but shared the same 

focus on adapting to the changing economic environment.  

The focus for the conference was also to bring together the public, private and elected sectors together 

and to improve communications.   

 

Jim Mather  MSP, Minister for the Environment, Energy and Tourism 

gave the opening speech and took questions from the floor.  STF invited 

delegates to submit questions beforehand to be presented at the Q&A 

session.   

άThe more we work with tourism the more the message comes across 

that it is absolutely essential to our economy, not just in terms of wealth, 

jobs and the GDP that tourism generates, but also as a showcase for 

Scotland; how we present ourselves, connect with people for other 

future economic activity.έ 

 

Iain Herbert , Scottish Tourism Forum, discussed setting out the vision for the tourism industry.  

άIt has never been more important to remove barriers, and create 

opportunities together, to meet the economic battles that lie ahead. 

Following the review of the TFFC, we have set out the vision for the 

tourism industry and plans for delivering this vision, providing a real step 

change in activity.έ 

 

 

 

 

Jim Mather MSP 
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Khaled Shahbo, Chair Scottish Tourism Forum, discussed uniting industry. 
 
ά̧ ƻǳ ŎŀƴΩǘ ōǳƛƭŘ ǘƘŜ ƎƻƭŦ ǘǊŀŘƛǘƛƻƴΣ ǘƘŜ ǿƘƛǎƪȅ ƘŜǊƛǘŀƎŜΣ ǘƘŜ ŎǳƭǘǳǊŜΣ ǘƘŜ 

people, the landscape, the soul that is Scotland.  You cannot build the 

heritage that connects millions upon millions of people worldwide to this 

beautiful country.  You cannot duplicate that, you cannot replicate that 

and we must make every effort to take advantage of that as an 

industry.Ω 

άThe time for reinventing the wheel and duplicating infrastructure has 

quite frankly past we no longer have the luxury of time or the luxury of 

the additional resources to build more and more infrastructure.έ  

 

 

Philip Riddle , OBE, Chief Executive VisitScotland, discussed how Scotland can react to the changed 
world. 
 
άWe are in a difficult environment, but we will come through. What is important is 

how we emerge out the other side. We can shape this from today. Scottish tourism 

has serious potential - we are an industry with growth potential. How many other 

ƛƴŘǳǎǘǊƛŜǎ Ŏŀƴ ǎŀȅ ǘƘŀǘΚ ²Ŝ ƘŀǾŜ ƛƳƳŜŘƛŀǘŜ ŎƘŀƭƭŜƴƎŜǎΣ ōǳǘ ǿŜΩǊŜ ŀŘŘǊŜǎǎƛƴƎ ǘƘŀǘ 

through clearly communicating that there has never been a better time to visit 

{ŎƻǘƭŀƴŘ ƻǊ ǎǘŀȅ ƛƴ {ŎƻǘƭŀƴŘΦέ   

 

 

Stephen Leckie, Managing Director of Crieff Hydro, discussed the opportunities of developing a 

business for the future. 

άWe have continued to invest in our product and our team, meeting and exceeding 

our customer expectations allowing us to build a sustainable ŦǳǘǳǊŜΦέ 
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Bernard Donoghue , Head of Government and Corporate Affairs for VisitBritain, discussed the 

impact of the 2012 Olympics on the tourism industry. 

 άThe Olympics bring huge opportunities; the marketing impact of our country 

being seen across the world is indisputableΦέ  

 

 

 

Bob Downie , Chief Executive of The Royal Yacht Britannia, discussed how customer management 

delivers results.  

άDeveloping the right culture and putting the customer journey at the 

centre of any business are vitaƭ ŦƻǊ ǎǳŎŎŜǎǎΦέ 

 

 

Gordon Dewar , recently appointed Managing Director of Edinburgh Airport, BAA, provided an 

insight into Scottish tourism.   

άThe days of route development funding has gone but the need is still there we 

must look to provide an alternative arrangement or be left behindΦέ 

 

 

 

 

Clive Geddes, Mayor of Queenstown, New Zealand, was the final speaker.  He discussed a Path to 
Success using his experience of the tourism industry in New Zealand. 

 
"New Zealand has a strong affinity with and love of Scotland and the 

people are intensely interested in their background in the UK and 

where they come from.   It seems to me there is an opportunity for us 

to be part of that in a reciprocal way.  Scots whose family members 

came to New Zealand may well be keen to come here to see where 

ǘƘŜȅ ǿŜƴǘΦέ  
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Delegate Feedback 

 

Delegates who attended the conference were asked to complete and submit an online feedback form.  

The overall feedback was very positive. 

68% of those who attended the conference were present at lŀǎǘ ȅŜŀǊΩǎ conference, for 32% this was 

their first attendance.  Of those who attended 68% said the event was better than in previous years.  

92% of delegates rated the conference between 7 and 10 marks out of 10. 

The delegates were asked for their comments regarding speakers, useful aspects of the event, 

opportunities for improvement and overall remarks.   A selection of responses is below. 

Do you have any comments regarding any of the speakers at the Conference? 

 Excellent mix - appreciated the up-beat messages by all speakers 

 Good choice and range of speakers. 

 Very good, well balanced. 

What did you feel were the best / most useful aspects of the event? 

 Good presentations and first rate networking 

 Hearing from the politicians that they are listening. 

 Real life experience from Stephen Leckie. 

 Industry appears ready to work together and stop duplication of effort. 

 Industry information and overall view of working together. 

 Networking, up-to-date information.  Positive attitude.  Excellent organisation by STF. 

 The general upbeat feeling that tƘŜ ŦǳǘǳǊŜ ƛǎƴΩǘ ŀƭƭ ŘƻƻƳ and gloom. 

 The networking and hearing real life stories from real businesses/locations. 

And what aspects did you feel were not useful / could have been improved? 

 First class event.  I think you got the agenda and the mood just spot on. 

 Perhaps more time could be spent looking at self catering and some of the legislation which has 

to be put in place. 

 Not necessarily, Ψnot usefulΩ, or Ψto be improvedΩ, but possibly the Q&As might have generated 

more if the session presentations had 'joined upΩ more around the refreshed Framework for 

Change. 

 Not sure - overall thought it was big improvement on previous years. 

Do you have any other comments regarding this event? 

 Excellent event and great speakers. Well organised. 

 It was really good, excellent atmosphere , very well organised and thought through, 

congratulations 
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 Venue was excellent for proximity to the evening reception that worked really well indeed. 

 It was well worth attending, well organised, great pre-event information and you were made to 

feel really welcome. 
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MSP Parliamentary Reception  ɀ 4 March 2009  
 

The MSP Parliamentary Reception was held in the Garden Lobby at Scottish Parliament and co-hosted by 

The Caravan Club, Scottish Tourism Forum and VisitScotland. Mey Selections 

sponsored whisky cocktails throughout the evening along with drinks and 

canapés. Finlay MacDonald Bank played whilst guests arrived and until the 

start of the speeches. 

The reception followed the STF Conference. With over 250 industry guests 

attending and over 55 MSPs registering for the event, the evening was fully 

booked within days of the invitations going out. 

The aim of the MSP Parliamentary Reception was to develop and build 

relationships with MSPs and to 

encourage business to business 

networking within the industry.  The 

reception also aimed at continuing to improve communication 

between the public, private and elected sectors of the tourism 

industry. 

The evening was hosted by Tavish Scott MSP, Party Leader of the 

Scottish Liberal Democrats, who gave a welcoming speech.   Iain Gardner, Vice Chair of Scottish Tourism 

Forum, gave a short speech, followed by Philip Riddle OBE, Chief Executive of VisitScotland, and Iain 

Herbert, Chief Executive of Scottish Tourism Forum. 

 

 

  

 

Tavish Scott MSP 
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STF Industry Dinner ɀ 9 March 2009  
 

The highlight of the Scottish Tourism Week is always the Industry 

Dinner, and this year it was held in the Kings Hall at The George 

Hotel, Edinburgh. The event sold out quickly with over 200 industry 

guests attending.  

The aim of the Industry Dinner is to increase high level business 

networking between the public, private and elected sector.  We were 

delighted to welcome the following MSP as our guests: 

 
Stewart Stevenson MSP for Banff and Buchan (Scottish National 
Party), Minister for Transport, Infrastructure and Climate Change 
 
Iain Smith MSP for North East Fife (Scottish Liberal Democrats) 
Convener of the Economy, Energy and Tourism Committee 
 
Gavin Brown MSP for Lothians (Scottish Conservative and 
Unionist Party), Member of the Economy, Energy and Tourism 
Committee 
 
Lewis McDonald MSP for Aberdeen Central (Scottish Labour), 
Member of the Economy, Energy and Tourism Committee 
 
 

Khaled Shahbo, Chair of Scottish Tourism Forum, gave a welcoming speech. 

John Swinney MSP, Cabinet Secretary for Finance and Sustainable Growth gave 

a keynote speech to guests.   

άItΩs my pleasure  to record the appreciation of the Scottish Government, for the 

tremendous effort and commitment put into organising Scottish Tourism Week 

and ensuring that we have an opportunity to celebrate the strength and the 

prospects and indeed the challenges facing the tourism industry within Scotland 

today.έ   

Simone Welsh ƻƴŜ ƻŦ {ŎƻǘƭŀƴŘΩǎ ŦƛƴŜǎǘ ȅƻǳƴƎ violinists played to guests during the evening with a 

repertoire ranging from Scottish to classical.   

The after dinner speaker was Louise Yeoman, an historian credited with bringing academically rigorous 

history to television and radio audiences. Louise is a producer for BBC Scotland, Radio 3 and Radio 4 and 

ƛǎ ǘƘŜ ΨIƛǎǘƻǊȅ 5ƻŎǘƻǊΩ ƻƴ tŀǎǘ [ƛǾes, a radio programme which travels throughout Scotland to answer a 

ǿƛŘŜ ǾŀǊƛŜǘȅ ƻŦ ƭƛǎǘŜƴŜǊǎΩ ǉǳŜǎǘƛƻƴǎ ŀōƻǳǘ {ŎƻǘƭŀƴŘΩǎ ǇŀǎǘΦ 

ά¢ƻǳǊƛǎƳ ǊŜŀƭƭȅ ƛǎ ŜǾŜǊȅƻƴŜΩǎ 

business.  Its tentacles reach much 

further than many people realise.  

Do the supermarkets, petrol 

stations, taxis, farmers, etc all know 

they are contributing to tourism?  

They all have an impact on and 

benefit from visitorsέ. 

John Swinney MSP, Cabinet 
Secretary for Finance and 
Sustainable Growth. 

 

 

http://www.scottish.parliament.uk/s3/committees/eet/index.htm
http://www.scottish.parliament.uk/s3/committees/eet/index.htm
http://www.scottish.parliament.uk/s3/committees/eet/index.htm
http://www.scottish.parliament.uk/s3/committees/eet/index.htm
http://www.scottish.parliament.uk/s3/committees/eet/index.htm
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 Iain Herbert, Chief Executive of Scottish Tourism Forum, gave 

the closing speech for the Industry Dinner and for Scottish 

Tourism Week 2009. 

The sponsors for the Industry Dinner included: Mey Selections 

who sponsored the beef, cheese and oatcakes for the evening 

and Highland Water who sponsored the mineral water. 

The Famous Grouse Experience, via Jeremy Spiers, very kindly 

donated one of only 250 Limited Edition bottles of a Famous 

Grouse 37 year old Blended Malt Whisky to raffle at the dinner.  

The limited edition whisky was created to mark the 250th 

anniversary of Robert Burns and its significance to Homecoming Scotland 2009. This generous donation 

has a value of over £400.  The lucky winner of the whisky was Ben Carter. 

A PR opportunity has been set up by the Scottish Tourism Forum and The Famous Grouse to present the 

cheque to David Cochrane, Chief Executive, HIT Scotland. 

Donations on the night raised an amazing total of £1,916.55 with all proceeds 

going to HIT Scotland.  HIT Scotland is a Scottish based charity which raises 

funds to support & encourage excellence in the hospitality Industry. Their 

mƛǎǎƛƻƴ ƛǎ άǘƻ ŀǎǎƛǎǘ ǇŜƻǇƭŜ to achieve their potential within Scottish 

ƘƻǎǇƛǘŀƭƛǘȅέΦ  For the last 14 years HIT Scotland has helped those training to 

enter the industry and those already within to realise their full potential. This is 

achieved through practical support, including bursaries, scholarships, industry events and the Emerging 

Talent conference. 

 

 

 

  

 

Iain Herbert, CE STF 
John Swinney, Cabinet Secretary 
Khaled Shahbo, Chair STF 

 

 



37 | P a g e 
 

Scottish Tourism Week Sponsors  
 

Scottish Tourism Week attracted sponsorship from a variety of organisations including: British Holiday 

and Home Parks Association, VisitScotland, VisitBritain, The Caravan Club, Mey Selections, Famous 

Grouse, and Highland Spring.   

VisitScotland    
VisitScotland is the national tourism organisation with 800 members of 

staff based in offices or Visitor Information Centres (VICs) around the 

country.  Its key function is to help deliver sustainable economic growth 

by maximising the economic benefits of tourism to Scotland. 

VisitScotland works closely with private businesses, public agencies and local authorities.   At the heart 

of all this collaboration is the need to ensure that all visitors (both leisure and business) experience the 

very best of Scotland.  The organisation also acts as a national coordinator helping Scotland realise its 

potential by making the most of its outstanding tourism assets. 

It is a publicly funded body, accountable to the Minister for Enterprise, Energy and Tourism. 

VisitScotland key activities are to market Scotland (and its huge range of activities) to visitors both in the 

UK and overseas. It provides information and inspiration to visitors through dynamic content in 

communication channels such as print, websites, and, via the TIC network.  A key role, also, is providing 

reassurance to visitors and quality advice to tourism businesses through the operation of Quality 

Assurance and Welcome Schemes.  

British Holiday and Home Parks Association  
The British Holiday & Home Parks Association is the only UK organisation founded with the exclusive 

objective of representing and serving those who own or manage holiday, residential, tenting and touring 

parks.    BH&HPA members own and manage park establishments providing 

caravan holiday homes, chalets, park homes, tenting and touring pitches and all 

forms of self catering accommodation in the park setting.  

¢ƘŜ ƳŀƧƻǊƛǘȅ ƻŦ .ǊƛǘŀƛƴΩǎ ŎƛǊŎa 3,500 holiday parks are in membership of the 

!ǎǎƻŎƛŀǘƛƻƴ ǿƘƛŎƘ ǊŜǇǊŜǎŜƴǘǎ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ ƛƴǘŜǊŜǎǘǎ ŀǘ ¦Y ŀƴŘ 9ǳǊƻǇŜŀƴ 

government levels.   Providing some 360,000 pitches in total, most parks are independently owned and 

operated by family businesses, often having been developed as a diversification from an agricultural 

enterprise. 

 

The Association is committed to lobbying and representing BH&HPA members' interests to government 

and policy makers at all levels. The Association's strategy is directed by park owners and managers to 

provide services tailored to the needs of the industry.  

 

In addition to the above, BH&HPA members enjoy a wide range of benefits.  
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For further information about BH&HPA, please contact: Jeanette Wilson, Policy Director, Scotland, 

BH&HPA, 50 Grange Loan, Edinburgh, EH9 2EP.  Tel:  0131 667 1229 Fax: 0131 662 9609 E-mail: 

J.Wilson@bhhpa.org.uk 

The Caravan Club 
WORKING TOGETHER FOR TOURISM IN SCOTLAND 

9ǳǊƻǇŜΩǎ ǇǊŜƳƛŜǊ ǘƻǳǊƛƴƎ ƻǊƎŀƴƛǎŀǘƛƻƴΣ ¢ƘŜ Caravan Club, is ready to welcome 

visitors to its 180 locations across the length and breadth of Scotland, in this 

IƻƳŜŎƻƳƛƴƎ ȅŜŀǊΦ  ¢ƘŜ /ƭǳō ƻǇŜǊŀǘŜǎ ǘƘŜ ¦YΩǎ ƭŀǊƎŜǎǘ ǇǊƛǾŀǘŜƭȅ-owned sites 

network and in Scotland has 27 larger Club Sites and 125 smaller, maximum 5-

van sites known as Certificated Locations or CLs, which between them provide 

ǘƘŜ ŜǉǳƛǾŀƭŜƴǘ ƻŦ ƻǾŜǊ ǘǿƻ Ƴƛƭƭƛƻƴ ΨōŜŘ ƴƛƎƘǘǎΩ ǇŜǊ ŀƴƴǳƳΦ 

So as a major tourism player, The Caravan Club makes every effort to promote the attractions of 

Scotland to its membership in England by running regular features in its monthly Magazine, and 

featuring Scottish sites and events on its website. 

This year marks the fourth year that The Caravan Club has co-sponsored (with VisitScotland) the Scottish 

¢ƻǳǊƛǎƳ CƻǊǳƳΩǎ MSP Reception at the Parliament, which it sees as an 

effective way of reminding those in power of the vital importance of this 

industry ς particularly in Scotland, and at a time when other sectors may be 

struggling. 

In these challenging economic times The Club is happy to report that 

occupancy at its open-all-year site at Bunree near Fort William has remained 

at a healthy 85%.  The ethos of The Club means that even for sites in more 

remote regions, it ensures these locations remain open for members who 

wish to use them, and who in turn spend money in the local economy. 

ά/ŀǊŀǾŀƴƴƛƴƎ Ƙŀǎ ŀƭǿŀȅǎ ōŜŜƴ ǇƻǇǳƭŀǊ ƛƴ {ŎƻǘƭŀƴŘΣ ŀǎ ƻǳǊ слΣллл ƳŜƳōŜǊǎ ƘŜǊŜ Ŏŀƴ ǘŜǎǘƛŦȅΣέ 

ŎƻƳƳŜƴǘŜŘ /ŀǊŀǾŀƴ /ƭǳō 5ƛǊŜŎǘƻǊ ƻŦ aŀǊƪŜǘƛƴƎΣ bƛŎƪ [ƻƳŀǎΦ  ά.ǳǘ ǘƘƛǎ ȅŜŀǊ ƻǳǊ {ŎƻǘǘƛǎƘ ǎƛǘŜǎ ōƻƻƪƛƴƎ 

ŦƛƎǳǊŜǎ ŦƻǊ нллф ŀǊŜ ŀƭǊŜŀŘȅ ŀƴ ƛƳǇǊŜǎǎƛǾŜ пл҈ ŀƘŜŀŘ ƻŦ ǘƘŜ ǎŀƳŜ ǇŜǊƛƻŘ ƭŀǎǘ ȅŜŀǊέΦ 

VisitBritain  
VisitBritain, the national tourism agency, is funded by the UK Government to build the 

value of tourism to Britain. We operate in 35 markets worldwide to promote Britain as a 

business and leisure destination, working in partnership with the tourism industry, the 

nations and regions of Britain - including VisitScotland, public diplomacy partners such 

as the UK Visas and the FCO, as well as non-tourism businesses. As a cross-border body 

we are accountable to the Scottish Parliament and to the Scottish Government for the work we 

undertake to promote Scotland.  

Our focus is on three key areas of activity: 

 

 

 

mailto:J.Wilson@bhhpa.org.uk
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Coordination of industry research, developing insight-based policy and formulating strategy for 

Government and industry  

Provision of a core marketing capability of insights, connections to trade and global press and marketing 

execution as required; marketing Britain in global markets within the new framework agreed with the 

strategic partners  

Establishment of shared platforms ς such as the overseas network, digital marketing and associated e-

commerce ς for use by industry and the national tourism agencies which will enable them to become 

more efficient and effective 

We offer support and advice for the tourism industry, including market insights and profiles, tourism 

trends and forecasts, as well as a range of opportunities to reach the overseas leisure traveller, travel 

trade, media and business visitor. To find out more about us, how to work with us go to 

www.visitbritain.com/corporate.  

VisitBritain is proud to work in partnership with the Scottish Tourism Forum and to be a sponsor of 

Scottish Tourism Week. 

 

Mey Selections  
Mey Selections is the brand name of a company formed by Caithness farmers to 

foster closer connections between farmers, fine food producers and consumers. 

¢ƘŜ ŎƻƳǇŀƴȅ ŦƻǊƳǎ ǇŀǊǘ ƻŦ IwI ¢ƘŜ tǊƛƴŎŜ /ƘŀǊƭŜǎΣ 5ǳƪŜ ƻŦ wƻǘƘŜǎŀȅΩǎ bƻǊǘƘ 

Highland Initiative.  

Mey Selections sources all of its major ingredients from within 100 miles of the 

/ŀǎǘƭŜ ƻŦ aŜȅ ƛƴ /ŀƛǘƘƴŜǎǎΣ ƴƻǘ ŦŀǊ ŦǊƻƳ WƻƘƴ hΩDǊƻŀǘǎΦ  hƴŜ ƻŦ ǘƘŜ ƪŜȅ 

objectives of the brand is to 

ensure a sustainable future for the farmers and food 

producers of the North Highlands. 

The Mey Selections product range includes award 

winning beef, lamb, mutton,  bacon, sausages, haggis, 

seafood & shellfish, biscuits, oatcakes, shortbread, 

honeys, conserves, chutneys, cootie, whisky and a 

selection of cheeses.  

Full information about Mey Selections can be found at www.mey-selections.com or contact 01955 606 

600. 

 

  

 

 

http://www.visitbritain.com/corporate
http://www.mey-selections.com/
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Highland Spring  
CƻǊƳŜŘ ƛƴ мфтф ŀƴŘ ƴƻǿ ǘƘŜ ¦YΩǎ ƭŜŀŘƛƴƎ ǇǊƻŘǳŎŜŘ ōǊŀƴŘ ƻŦ ōƻǘǘƭŜŘ ǿŀǘŜǊΣ IƛƎƘƭŀƴŘ {ǇǊƛƴƎ ƛǎ ŀ 

business built on natural sustainability and was the first bottled water producer 

to achieve organic status for its land by the Soil Association.  The water is drawn 

from an underground spring water source in the Ochil Hills in Perthshire where 

no farming, agricultural, building or habitation is permitted.  The land has been 

nurtured for more than two decades and as guardian, the company goes to 

great lengths to protect its source, ensuring the water is as pure as it can be.  

Highland Spring offers the most comprehensive portfolio of bottled waters in the UK market to meet all 

needs from the stylish glass range for fine dining to sports bottles for on the go. 

Highland Spring is a long term supporter of the Scottish tourism industry, working closely with both 

VisitScotland and Connoisseurs Scotland to place Scotland on the map as a world class tourism 

destination and are proud to be supporting the 2009 Scottish Tourism Week.  

Famous Grouse 
The Famous Grouse is always ready to make new friends and the warmth of its welcome is probably part 

ƻŦ ǘƘŜ ǊŜŀǎƻƴ ƛǘΩǎ ǘƘŜ Ƴƻǎǘ ǾƛǎƛǘŜŘ ŘƛǎǘƛƭƭŜǊȅ ƛƴ {ŎƻǘƭŀƴŘΦ ¢ƘŜ ǎŜŎǊŜǘ ƛǎ ƛƴ ǘƘŜ ōƭŜƴŘ - the tradition of 

{ŎƻǘƭŀƴŘΩǎ ƻƭŘŜǎǘ ŘƛǎǘƛƭƭŜǊȅΣ ƳŀǘŎƘŜŘ ōȅ ƛǘǎ ƳƻŘŜǊƴ ŦŀŎƛƭƛǘƛŜǎ ŀƴŘ ƻǳǘƭƻƻƪΦ ²ŜΩǊŜ ŀƭǎƻ ǾŜǊȅ Ŝŀǎȅ ƎƻƛƴƎΤ 

there are a number of different tours you can take here and enjoy our brand 

ƴŜǿ ƛƴǘŜǊŀŎǘƛǾŜ ǎƘƻǿΣ ƻǊ ȅƻǳ Ŏŀƴ Ƨǳǎǘ ǎǘƻǇ ōȅ ŦƻǊ ƭǳƴŎƘ ŀƴŘ ŀ ǿŀƭƪΦ ¸ƻǳΩƭƭ ŦƛƴŘ 

us nestled in the heart of scenic Perthshire countryside, just outside Crieff, at 

our spiritual home, Glenturret. We like to think that we're justifiably Famous 

and offer an experience that you won't find anywhere else. Take a tour of 

Warehouse No. 9, the only place in Scotland where you can sample our Famous Grouse Malt Range 

straight from the cask within a bonded warehouse or sign up to one of our Cook or Whisky Schools as a 

leisure day or organised team building day.  

Please call 01764 656565 or visit www.thefamousgrouse.com for more information. 

  

 

 

http://www.thefamousgrouse.com/
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Marketing  
A marketing plan was written focussing on business to business marketing, working with key partners, 

sponsors, and association members to achieve the maximum return on marketing spend. The marketing 

mix was e-marketing and direct marketing. 

E-marketing  
NewsDigest first featured the dates of Scottish Tourism Week in the first week of December, and 

continued to feature Scottish Tourism Week updating news to members on a weekly basis.   

The quarterly Newsletter featuring details of Scottish Tourism Week was mailed in January to 2000 

contacts. 

Tailored emails to specific events and recipients were scheduled between newsletters and NewsDigest 

to ensure maximum coverage. 

Key partners  
We received support from many of our association members and key partners, distributing details on 

Scottish Tourism Week to their members, and often featuring details on their website. VisitScotland and 

Scottish Enterprise both featured Scottish Tourism Week on their website and VisitScotland featured it 

in their monthly newsletter.  

Association Member supporting Scottish 
Tourism Week through marketing 
Association of Scottish Self Caterers 
Association of Scottish Visitor Attractions 
British Holiday and Home Parks Association  
Cairngorm Attractions Group 
Camping and Caravan Club 
Edinburgh Chamber of Commerce 
Federation of Small Businesses 
Going Forth 
HHA 
Kirkcaldy Tourism Forum 
Oban and Lorn Tourism Association 
Pride and Passion 
Roxburgh Hotel, Floors Castle 
ScotHot 
Scottish Council for Development and Industry 
Scottish Destination Management Association 
Scottish Enterprise 
Scottish Equestrian Association 
{ŎƻǘƭŀƴŘΩǎ IƻǘŜƭǎ ƻŦ 5ƛǎǘƛƴŎǘƛƻƴ 
Scottish Incoming Golf Tour 
Scottish Traditional Boat Festival 
Tourism Innovation Group 
Tourism Society 
VisitScotland 




