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Overview

Scottish Tourism Week is nowits fourth yearandwasinitiated bythe Scottish Tourism ForugsTF)n

Hnnc (2 NIAAS GKS LINPFAES 2F (GKS AYyRdzZAGNEQa A YLRN
business networking, angringtogether the public, private and elected sectowards a positive single

agenda. Tourism in Scotland contributes £4I@im to the Scottish economy and employs over 210,000

people in over 20,000 businesses.

Objectives
The mission for Scottish Tourism Week was to:

e Increase awareness of the tourisndirstry and the impact on the economy wiitithe press and
private sector.

¢ Increase awareness of the international market and potential investment prospects.

¢ Increase awareness of STF as a lobbying and strategic organisation within the industry,
particularly to launch theTourism Framework for Change Review and the implications for
tourism of the new review.

e Increase membership of STF across all sectors.

e Build and develop relationships with MG&nd to raise awareness of the tourism industry
within their own constituency.

e Develop a platform for business taifiness networking, to assist witthcreasel sales for the
tourism industry.

The marketing focus was on business to business marketing, working with key partners, spodsors an
association member® reac the widest audience anehaximise results.

Activities
The week comprised of six events:

26 February Photo calfor MSPs to sign up wupport for tourism in Scotland.

2-4 March ScotHot Seminars, SECC, Glasgow

3 March {020 GAAK 9y (SNLNG & LISNR BYNES@enRY + AR B2 { O

4 March {¢C /2yFSNBYOS &/ eAAnYAET o2 {2 (EKY R $40GQF 58
4 March MSP Rception, Scottish Parliament, Edinburgh

9 March STF Industry Dinnelhe George Hotel, Edinburgh
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MSP6 €)gn up to support Scottish Tourism

The event was heldt the Scottish Parliamenin 26 Februarythe
week previous to Scottish Tourism Week, with # ofraising
the profile ofthe weekwith the media, and also to develop and
strengthenrelationships vith MSE @nd gain support for tourism
na{tQa O2yailiAiddsSyOorsSao

el towriam .

MSPs were invitetb have their photograph takewnhilst signing a

& dzLILR2 NLQ YOI ANIRO WA vy 3 { O B2 dfrédssirkleage? dzNA & Y
with distributed prior to the event, inviting press totahd at Parliament. Ruth Greig, Policy and

Communications Manager, Scottish TeariForum was present to welconwSPs and seek quotes from

the MSPs for the presgleases

WA Y al (KS NJASPowrenSMinis&R1 adn deligit to support Scottistourismand the

Scottish Tourism Forum. We have a fantastic product to offer our visitors and it is a vital industry with
massive potential. Despite the current economic climate, | belig
that tourism offers a really strong potentifadr Scotland to leathe

this year, we have a wonderful opportunity to show what touris
can do. | look forward to working further with the Forum in its o
going work to help the industry develop itself amelcome the

leadership it is showing. The public sector will provide support;
| am sure that together we will ensure that tourism is a success for Scédtiand

Brian Adam MSP for Aberdeen No(®cottish National Party)

O 2 Y Y S ylhéebeahn closely iolved with promoting

tourism in the North East of Scotland for many years. In addition
to stunning scenery, beautiful beaches and historic hqases
increasing number of tourists now come here each year to
research their family histories. In this Homeawryear we are
looking forward to welcoming a record number of visitors home
to trace their ancestors and cultural origi@s.

tourism
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Claire Baker MSP for Mid Scotland and Fife (Scottish Labour) said
QY o61FO01Ay3a {O02G0A&aK ¢2dz2NR &

important tourism is for Fife and to Scotland as a whole. At this
point in time Scotland has the opportunity to attract more :
visitors from across the globe and as MSP for Mid Scotland andj 8
Fife, | know that Fife has the potential to attract more than its

fair shae. With the beautiful coastlines that Fife can boast, its
proximity to Edinburgh for short breaks and not to mention the
K2YS 2F 32t{FX CATS KlFa F €20 (2 2FFSNIlFye @ArAariz2N

L 1y26

Richard Baker MSP for North East Scotland (Scottish
e Labour) commer$ RTourism is vital to North East

COMan tourism wor

Scotland. Itis a great place to visit not only for Royal
Deeside but also City of Aberdeen and its well renowned
golf course in our part of Scotland. We are looking to
attract visitors from the UK and throughout the WoR ® §

Gavin Brown MSP for Lothian (Scottish Conservatives and
Unionists)and member of the Economy, Energy and Tourism
Committeed | AT®urisen is a vital industry worth over £4.2 billic
to the Scottish economy. In this important year of Homecomin
hope it can make an even greater contribution. We have a uni
culture and tourism offering | hope Scottish Tourism Wsaekbe

I ALINAYy3Io2FNR G2 | adz00S&aa¥d.

Sscotinh touriem wees "
R e

Aileen Campbell MSP for South of Scotland (Scottish National

s —— t I NJi & Scotkrid hak swuch to offer as a tourist

destination and during the year of Homecoming | am happy to

R2 Y& o0AG G2 LINRY2GS {O02G0A4aK ¢2
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Angela Constance MSP for Livingston (Scottish National Party?
& | Adf déighted to support Scottish Tourism Wee&dnise
there is a growing tourism sector in West Lothian. We have sc
fantastic attractions including Polbeth Zoo, Almond Valley
Heritage Centre, Aimondale Country Park as well as the new
shopping centre in Livingston. These attractions are vital for tt
local and national economy and it is imperative that we suppor
local facilities during the current downturn. West Lothian and
Livingstorhavel € 20 (2 2FFSNJ G2dz2NRaY Ay {024t yRE®

‘Rcotien towriam

Murdo Fraser MSP for Mid Scotland and Fife (Scottish
T erere— Conservatives and y A 2 Y A ddunism Rak dlwiys deen
strong in Perthshire. Holidaying at home, helped by the
dollar/sterling exchange rate, the local tourism providers
are geared up to make the most of the opportunity offered
by the favourable exchange rate. There arany tourists
across the world with Scottish connections, and we are
looking forward to welcoming them as part of Homecoming
HANndoe

Rob Gibson MSP for Highlands and Islands (Scottish Nationg
Party) and Deputy Convener of the Economy, Energy and
Tourisr / 2 Y Y A (i liget3o wark ik &plade that people gc
to on holiday and the more that come to the Highlands and
LaflyRa (GKS o0SidddSNWé

Annabel Goldie MSP for West of Scotland and Party Leader for
{O0200GA4aK /2y aSNDI Tdudsd emdsyaRitall YA 2 Y A 2
industry for our Scottish economy and has a great significance for

GKS 28ad 2F {020t yR®E
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Robin HarpeMSP for Lothian (Scottish Graen & MywiRe &
and | take at least three short breaks a year in Scotland, and ' | e
continue to do so foa long time. | prefer staying in Edinburgh
for the festival, and this August we will be there. | used to cai
all around Scotland, but nowadays we used B&Bs and small
hotels, often going away with friends walking and visiting
National Trust Scotlandhoss | YR Y2y dzySy i

l dzZ3K | SYNE a{t F2NJt I A& fTBlism{is2 dzii K 0 {
important to Scotland for a whole host of reas@nsot just

economic. Scottish Tourism Week gives us the opportunity to

OSt SONIGS GKS | dzl f éanipferih SERIanRA FS NRA A { ¢
Renfrewshire is the gateway to Scotland for many tourists and | wish

Scottish Tourism Week every success in promoting Scotland as the
RSaldAylL A2y 2F OK2AOSdé

Jamie Hepburn MSP for Central Scotland (Scottish National
t | NI & pomoasloficurseithe year of Homecoming and it is
important that we get as many people as possible to holiday i
Scotland. Given the economic difficulties we are in as well, it |
all the more importaii @ &

Mscotiish tourism woor M

Fiona Hyslop MSP for Lothian (Scottish National Bath ThéreA R &
is a real drive in West Lothian to promote tourism. The jewel in the
crown is Linlithgow Palace, midway between Edinburgh and

Glasgow. A Sunday lunch and a walk around the loch is something
anyone can do. We take tourism seriously arithat visitors

locally and from abroad. We have local primary seven pupils
FOGAy3a Fa 3IdzARSa |G GKS tFfl OSoé

John Lamont MSP for Roxburgh and Berwickshire (Scottish

| 2y aSNDI GADSa ITouRsm is gskehtialinihie & 0
current economic difficukts during the recession/depression,
encouraging people to visit their own country, giving people the
opportunity to stay in their own backyard. The economic clima
is presenting many challenges to many businessas the
opportunity for many tourism [sinesses and enterprises to sell
their trade to local markets.
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Richard Lochhead M3&r Highlands and IslangScottish National
Party), Cabinet Secretary for Rural Affairs and the Environment said
GTourism is of vital importance to Moray and in thiaryef
Homecoming, Scottish Tourism Week takes on massive importance.
We are extremely fortunate to have the capacity to invite tourists to
visit us here in Moray and this week of events for the business and
private sector is sure to be a success oncenagiai Moray we have
beautiful landscapes, an unrivalled environment and are always
welcoming for visitors. Of course the whisky industry brings many tourists flocking to Moray all year
round and | know visitors enjoy their time here. | am pleased mssiae¢hat do rely on tourism have a
FILyGalraidgAaO adrNIAYy3 LRAYG 2dzad o6& o0SAy3a Ay a2NIl e odé

Lewis Macdonald MSP for Aberdeen Central (Scottish Labot -
and member of the Economy, Energy and Tourism Committe
saiddTourism has potential where other parts of #@nomy

are struggling, andhis applies to the north east as well as

other parts of Scotland. We need to see the skills and career
opportunities for tourism taken more seriously than ever
0ST2NB D&

Mscottish tourism woak “"

YSYy al OAyd2akK a{t F2NI9IA(G622R 0
this time of economic difficulty, tourism is more important to
the Scottish economy than ever. We all need to do what we
Oy G2 YIFI1S GKS Y2aid 2F GKAa g2y

Michael Mathewson MSP for Falkirk West (Scottish National
t I NJi & Baurianh ish &R exéremely important part of the T —
Scottish economy and becoming a larger part of the local ot
economy here in Falkirk. Locally we have one of the most icor
symbols of Scotland with the Falkirk Wheel which attracts
thousands of tourists from acreshe world each year. It is
important to maximise potential gains from tourism within the
f20Ff I NBI o¢
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Frank McAveety MSP for Glasgow Shettleston (Scottish

[ I 02 dzNWeek&rd brBakstare a key feature for

Glasgow. There are many specific trainingrses in

hospitality in Glasgow and we encourage young people to
consider hospitality as a career path, as it offers good

OF NBSNJ 2 LILIR2 NIidzyAGASAa FT2NJ @2dzy3

Bacomeh tourksm o

David McLetchie MSP for Edinburgh Pentlands (Scottish
Conservatives and Unionists) commentdaurism is one of the key —

BCotunh tourtsm oo

industries and is of vital importance to the Scottish economy and
part of my own City of Edinburgh which is one of the major
RSaldAYylIidA2y&a Ay 9dzNRPLISIyYy {2dzN

Michael McMahon MSP for Hamilton North and Bellshill (Scottish

Lal® dzNJD Seéottish Rourésm Week is a good opportunity to

remind people of the tourism opportunities in Lanarkshire. We have

great scenery, and a large number of locations of historic
AYLERNIFYOS gKAOK L g2dzZ R SyO2dzNI 3S

Stuat McMillan MSHor West of Scotland (Scottish National Paggjl
member of the Economy, Energy and Tourism ComnditéeATie
potential of tourism is underestimated; there is a great deal of untapy.
potential. The benefits of tourism impact on both theal economy as
Sttt a OG0KS ylFiAz2ylrf SO2y2Ye d¢

Alasdair MorgaMSP for South of Scotland (Scottish

bl GA2Yy Il Tokidialbrigside hgkidrlturé are the
top tow industries in the south west of Scotland and they
complement each other, with toursid tourism it is vitally
AYLRNIFyYyG G2 dza o¢
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al NBE adzZ t A3l yS a{t TF2N [Peohle/ pum
come to Linlithgow to see the contrast of the ancient beauty o
Linlithgow Rilace and the starkness of Fauld House and
Whiburn. Each should bgpreciated for its own merit. The
warmth of welcome wherever you go is what will bring you
ol O ®¢

5NJ 9f I AyS adz2NN} @& a{t TourisNisvexy F NA S &
important in my region. These are difficult times but in a time of

the recession it is iportant to encourage to holiday locally and
O2yiNROGdzGS (2 R2YSAGAO (2dNRaYdE

Cathyt S GGAS a{t F2NIJ CIf ] ATh#rei®
a growing economic and international recognition for tourism
with visitors from all over the UK to see ttadliditk Wheel and
steam railway. Tourism is vitally importantlecal and Scottish
economyb €

Mike Pringle MSPkor Edinburgh SoutScottish Liberal Democrats)
saiddwith the current loss of value of the pound against the euro and
dollar this is, | beli®; a great opportunity for Scottighurismto

attract visitors from these economic areas to spend tkeiros and
dollarsin Scotlanct

Margaret Smith MSP for Edinburgh West (Scottish Liberal

T

5SY2 ONJ (®Béotish AdurisiR Week is an ideal oppottiuto SRR “""‘
T20dza 2y Iy AYyRAAGNE GKFG Aa  Jeme e B8 Yy RO

performance. As an Edinburgh MSP | know how important tourisr
and hospitality industries are to the city and it is crucial that
Government gives the industry the support it needs to take
advantage of the opportunities that the present economic climate
ONAy3Ia G2 FGGNXYOG 020K R2YSailGAO0 FyR F2NBAIYy @GArari
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Nicol Stephen MSP for Aberdeen South (Scottish Liberal

5SY2 ONJ dRere ard $o By fntastic places in
Scotland | would like mKcA f RNByYy G2 4SS FyR (K
I 06SGOSNI GAYS GKIY y2¢ (2 YIF1S i

& tourism

Stewart StevensoMSP for Banff and Buchan (Scottish National
Party) and Minister for Transport, Infrastructure and Climate Chan
& | ATéurisen is a vital industry for@kand, particularly for rural
areas and this year of Homecoming presents a particularly positive
2LIR NI dzyAGe F2N) G2dzNRaYe o

John Swinney MSP for North Tayside (Scottish National Party) and

Cabinet Secretary for Finance and Sustainable Growth said

Gfouriyr A& 2yS 2F {O2Gfl yRQa 3INBIFGSad
opportunity to the Scottish economy and in my own constituency

tourism represents the largest industry generating wealth and

opportunity. | greatly appreciate the innovation and inventiveness

off @SNE &dz00SaaFdzZ AyRdzadNE e

Dave Thompson MSP for Highlands and Islands (Scottish Nation!
t I NJIi & Haveiybuk I®lidady at home and help highland tourism.
Home holidays are excellent value this year due to the strength o
the poundso make every penf2 dzy &t o6& K2f AR &

Sacotieh tourism woeak Y

Maureen Watt MSP for North East Scotland (Scottish National

t | NI & lhis espedialty indportant to support Scottish

Tourism Week during the year of Homecoming. In the year of
Homecoming we are expecting many Scotiissporas to

come to Scotland. We encourage people to find out about their
O2dzy NE |YyR GF1S aK2NIi oNBI{ao®»é
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Bill Wilson, MSP for West of Scotland (Scottish National Party
& I MRBny dountries have spectacular scenery but few have

spectacular scenery seadily available in Scotland. No dedicate
KAff 61 f1SNIOLY I FF2NR y2i
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Prior to the event a press release was emailed to all national and local media.

Following the event o the 26thFebruarytailored press redases were sent out to regial press with
guotes fromthe local MSRB, &nd a supporting photograpdf them, giving theirsupport for Scottish
Tourism Week.

36 MSF spanning all parties took time out of their daily schedule to show their support foriSttott
tourism and Scottish Tourism Weelnd thisyear we saw the support of more Ministers in senior
positionsthanin 2008.

Thecrossparty resultsof MSPs attendinwere as follovs:

Party MSP % of MSP
party elected
SNP 17 36% 47
Scottish Labour 10 21.7% 46
Scottish Conservative and Unionist 5 31% 16
Scottish Liberal Democrats 3 18.%0 16
Scottish Greens 1 50% 2
a{tQa GKIG FTGGSYRSR 6SNBY
MSP Constituency Party
Brian Adam Aberdeen North SNP
Richard Baker North East Scotland Scottish Labour
Claie Baker Mid Scotland and Fife Scottish Labour
Gavin Brown Lothiars Scottish Conservative and Unionist
Aileen Campbell South of Scotland SNP
Angela Constance Livingston SNP
Murdo Fraser Mid Scotland and Fife Scottish Conservative and Unionist
Rob Gibsn Highlands and Islands SNP

Annabel Goldie West of Scotland Scottish Conservative and Unionist
Robin Harper Lothians Scottish Green

Hugh Henry Paisley South Scottish Labour

Jamie Hepburn Central Scotland SNP

Fiona Hyslop Lothians SNP

John Lamont Rakburgh and Berwickshire Scottish Conservatives and Unionis
Richard Lochhead Moray SNP

Lewis Macdonald  Aberdeen Central Scottish Labour

Ken Macintosh Eastwood Scottish Labour

Jim Mather Argyll & Bute SNP

Michael Matheson  Falkirk West SNP

Scottish Labour
Scottish Conservative and Unionist
Scottish Labour

Frank McAvety
David McLetchie
Michael McMahon

Glasgow Shettleston
Edinburgh Pentlands
Hamilton North and Bellshill

Stuart McMillan
Alasdair Morgan
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West of Scotland
South of Scotland

SNP
SNP



Mary Mulligan
Elaine Murray
Cathy Peattie
Mike Pringle
Alex Salmond
Margaret Smith
Nicol Stephen
Stewart Stevenson
John Swinney
Dave Thompson
Maureen Watt
Bill Wilson
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Scottish Labour

Scottish Labour

Scottish Liberal Democrats
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ScotHot Seminars 2-4 March 2009

m S Fs Scottish Tourism Week and ScotHot were officially opened by Jim Mather,
(~~) COt’ Minister for Enterprise, Energy and Tourism dhMarch. The Minister cut the
ribbon in front of the press and gave a keynote address in the seminaréeat

during Scottish Tourism Week and for the first time STF partnered with ScotHot to

SCO]LANIZ ScotHot 2009held atthe SECC, Glasgpwas the largest event to take place

provide a series of high quality free seminars and workshops for the tourism
industry. Highights includel an opening address by Jim MathdiSP, a keynote

Framework for Change Review.

seminars; raging from ebusiness workshops, skills
and training, updates on new alcohol licensing as
well as interviews with well known industry figures
The format of the seminars varied fratmeatre-

—~

style seminars, to ontn-one clini€, o panel discussions.

There were ove®,000delegates visiting the exhibitiomith more than
250 exhibiting companies across food and drink, catering equipment,
interiors & tableware and technology. ScotHot hosted two of the most
prestigious competitionghe Scottish Culinarghampionship and the

address from Rt. Hon. Alex Salmond MP and the launch of the Tourism

Over the three days, with the essential supporbaf key partners, STian 21

World Culinary Grand Pri@ver 500 attended the seminars over the
three days.

Speakers at the seminar:

Jim Mather MSP,

L GASs {0210l
to source the latest
innovation equipment. The
show is a must for all

NB&GI dzNI G S

David Maguire, Glasgow
Regdaurateurs Associgon
and Scottish Tourism Week
Speaker

Jim Mather MSRMlinister for Environment, Energy and Tourism gave a welcome speech and declared

Scottish Tourism \&&k officially open.

F2NB | NRE
Jim Mather MSP

situation we find ourselves facing.

16| Page

In hisopening speech Jim Math&SPrecognised the tourism
4 ¢ K fing@dfSkotHot and industty is experiencinghallenging times. However, he stated
Scottish Tourism Forum is |} the focus must be firmly on the positive and the industry must

poised to be hugely engage with the opportunities this challengitigne brings. He
successful and the seminarg believes that by working together the industry will come out of
will underpin the way this fitter, leaner and more competitive, leading the way for

other Scottish industries in recovering from the current economic




Jim Mathemrecently met with lain Herbert, Khal&ghahboand Gavin
9ffAa (G2 RA&aOdzaa GKS ¢CC/ NBGJA
the new beginning, WsindustryBR I YR LIN2 | Ol A @S @

ga YR al AR| KS
a ¢ 2dzNR a (
disproportional part
in the recovery of the
{O02GGA4aK

A yraMae sa g

Jim MathemMSPdeclared Scottish Tourism Week open by highlighting
the eventsin itssuccessful four year history and its new partnership
gAGK {0201 23X KS alFAR WiKS 224
is poised to be hugely successful and the seminars will pdéne way
forward. HeF A Y A a KSR 0 @& @a YedzxOKa GYK{SC O\ yARMzadN® @2 A 0SPQ

After opening the event Jim Mather @ampanied lain Herbert on a toaround of the ScotHot
exhibition and met exhibitors.

Rt. Hon. Alex Salmond
First Minister and Party Leaddelivered the keynote speeand answered questiorfsom the floor.

¢t KS CANRG aAiy Scatddida peegtiyioaSerentSHat célebrates the very best of
K2ALAGlIEtAGe D LG A& GKS LIXIOS G2 fSIENY o6KIGQa
ideas. ScotHot has grown substantialser the years with over 200 exhibitors and 9,000 delegates
registered. It is a great opportunity to showcase the best of food and drink and | wish Scottish chefs
good luck in the culinary championships.

OScottish Tourism Week an important weekin an important
4{ O20UA &K kisand]] Yearfortourism asf course this is the year ofdrhecoming. We

important weekfor tourism, have over 50 million tourists visiting each year.

in animportant year for
02 dzNR 3 Y é The quality of food and drink ranks highly in the recenwldiEor

Alex Salmond, First Minister [ surveyand is one of the key reasons for visitors coming to
for Scotland. Scotland. The total valugf tourismto the economy is £4.2billion
and £800million for food and drink alone.

Made in Scotland has to be a hallmark of quality.

Homecoming is proving very encouraging with over 300 events the length and breadth of Scéland
saw 50,00Qourists in Dumfries for the launch of Homecai Homecoming caters for every taste; and
celebrates golf and whisky.

I 2 YSO2 YAy 3 Qtiact anfadditidnal 100,@00iditalis and this is so important in this tough
economic climate. Waeed to turn tourism from a voluntary action to a compulsery.

The Minister took questions from the floor:
Q. Will you be coming home to Linlithgow?

A. Yes. There is a pageant to celebratelthith of Mary Queen of Scots.s &irst Minister you are
invited to everything.
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including Linlithgow Palace.

A. This was inherited legislation but | will have a look at thisiowA (i  gthedaygetdf the new
legslation to rural organisations drigh quality, small sales to suffer. However, there is a need for social
responsibility.

Q. Howmany extra visitors do ywoexpect from the new Zebruggtarry route?

A. | am absolutely delighted the ferry has resumed kthihk it is a great opportunity for tourism.

Chris Greenwood
Trends, analysis and tactical marketing

Chris Greenwood ihe Strategic Research Analyst within VisitScotland, responsible for forecasting and
monitoringthe macreimpacts on Scottishourism.

A posgraduate of the University of Durham with 10 years commercial experience wkén d
management and analyticsethas a wide commercial knowledge base and has developed to support
diverse skill application from economics to the environment.

The principle process underpinning strategic analysis is environmental scanning, a process of
understanding how world trends impact upon tourism.

In his presentation Chris Greenwood discussed trends, analysis and tactical marketing. The areas of
changingeconomy, tourism in 2008 and risks and opportunities were all expldreddiscussethe

future of Scottish tourisnand believeshe market segments already exposed to Scotland will remain
loyal to Scotland; Consumers are looking for cost savings oraislidther than cost cutting and
communication remains key to promoting what you have to offer.

David Maguire
Dt Fa32¢ wSaill dzNdLifehdadlladdstry 3 32 OAF GA2Y

David has 30 yas in the hospitality businesghich first began when he sep a cateing company
whilst stillat university studying law. David set up a food service company whiclucaessfully for 15
years anceventually sold oo a national company, where David was UK Sales Director for four years.

David then established and ran acsassful import company specialising in liquor products from Mexico.
This was followed by setting up his first two Mexican restaurants ‘Cantina del Rey', and '8aisatifo
by 'Lux' and 'StazionehdGreat Western Road, Glasgow.

Not one for idleness Daviestablished an internet company called 5pm.co.uk specialising-in®n
restaurant bookings. All his restaurants are now leased to third parties and David's involvement with
5pm.co.uk is now simply shareholder.

Heowns and manages a small number ofrzoercial properties in Glasgow and Switzerland
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David held the roles of Secretary, Treasurer and Vice Chairperson for Glasgow Rest@urateur
Association before resigning in 2D live in Switzerland.

Hewas Vice Chair and Secretary for 11 years forttmkousing Association, the largest provider of
special needs accommodation and care in Scotland. He was panel mentihe Poince@ Scottish
Business Youth Trust for 10 years, assessing business proposals from young people for funding grants.

David isnarried with three children.

His presentation gave an honest and inspiring insight into the highs and lows of his career, trade secrets

and lessons learned. Success across the range of his ventures was attributed to aliraygteat

products that weressuper fresh, 8 NE | FF2NRIF 6t S | y RfyduavanRasialzl t AGe&é¢ KS
fortune, startwithalh 3 2y S |y R 2LISy | &o8rhok §ehsé ShdexBeyhélé | 2 6 SOS N
RA f A 2Soplay@d a huge role.

Gordon Arthur
Glasgow 2014 Commonwealth Games 2@

Gordon Arthur was Director of Corporate Affairs at Standdedftom April 1999 to July 20G8here he

was responsible for the communicatiocempaigns that supported the demutualisation and subsequent
flotation of the company in July 2006. It shorty after thisto set up his own consultancy business,
Roundtable Consultants, through which he has advised companies and other organisations on
communications and reputational issues. In the secon@i¢fes2007 he took on the role of acting Chief
Executiveof Scottish Financial Enterprise on a part time basis, alongside his consultancy work, while the
organisation carried out the recruitment of a permanent CEO appointment. In 2008 he was the
Programme Director for Global Financial Services \\eknovatve initiative between the financial
services industry, the Scottish Government, Scottish Enterprise, Universities Scotland and the unions
designed to showcase the strength and depth of the financial services industry in Scotland. He is
asportsenthusiastand describes his appointment to Glasgow 2014 as his "dream job".

D 2 NR greS€ntation focused on the Commonwealth Games 2014 and their impact on the tourism
industry.

The Commonwealth Games will be the largest organised sporting games ever heldandscol

nations/ dependencies will be competing in 17 venues over the 11 day course of events. For the first
time the disabled games will be fully integrated with the main games and a cultural programme will be
running alongside the events to celebratwilti-culture.

The Games will leave behind a legacy of local facilities of huge benefit to both Edinburgh and Glasgow.
In Glasgowthe Scottish Idtional Arena with 12,508eats will be constructed next to the SECC.

26 preGames training camps will be edtlished inScotland where Commonwealteams will bring
their athletes to faniliarise themselves and prepafer the games.
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There are great opportunities for the tourism industry to benefit from the GaBBg2016 it is

estimated that 40,00@eople will ke working directly and indirectiy the tourism sector. tlisalso

believed that the games will inspire young people to participate in sport and make a significant impact
on health in the east end of Glasgow.

Janet Hood
Bll- Alcohol licensing. Is thettde after transition?

Janet Hood is Head of Bll Scotland, a charity to promote high standards of professionalism throughout
the licensed retail sector; to encourage new entrants into the industry, and to help them develop their
long term careers by creaij appropriate qualifications for those professionals.

An active member of a number of Scottish Government committees concerning alcohol she sat on the
first National Licensing Forunghe is a keen participant on the Law Society of Scotland's Licémsing
Reform Committee She is on the Board of the Scottish Tourist Forum and VisitScotland's Chairman's
Industry Committee; the Alcohol Producers & Retailers and the Scottish Government Alcohol Committee
and the Board of Alcohol Support Limited.

She is a accredited specialist in liquor licensing law, is well known on the Licensing CPD circuit and is
assistant editor and regular contributor to Scottish Licensing Law and Practice and trade journals. She is
currently touring Scotland advising the licenseatie and the legal profession of the changes in

licensing law brought about by the Licensing (Scotland) Act 2005.

Janet Hood addressedpics such as Challenge 25, minimum pricing per unit and sellinglinenfes

to under 2%. She also discussed alobandits effects on tourism, communities and local authorities in
both city and rural areas. It was also highlighted that the application procedure does not differentiate
between premises, areas or profit margins.

The transition period will end in Sepider 2009. The statistics already shB@?opremises will not be
entering transition and therefore will have to close before the end date. One third of the licensed
premises on Shetland will not trade alcohol beyond September.

Finally, Janet Hood raisekle very current and controversial issue of social responsibility surrounding
a02K2t NBGI AT Sockaldespor{siBilif simBd lid vBttBedpeople and not with the licensed
trade. Cocaine was cheaper than a pint of beer. The goverheimuldd S RSt Ay3 A 0GK GKA3

Caterer.com- Market trends and recruitment. Panel discussion.

lan Burke, Caterer.com

For more than 20 years lan Burke has been involved in providing recruitment solutions to businesses
within the hospitality sector, initiallyroCaterer & Hotelkeepera magazine targeted at senior and
operational managers who manage budgets, processes, or people across four of the main market
sectors; hotels, restaurants, pubs / bars and contract catering.
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During the last seven years lan ha&eb responsible for the launch of both Caterer.com the leading job
board for the UK hospitality sector and Catererglobal.com the leading job board for the hotel sector in
the Middle East. In his currentleof Director of both of thesbusinesses he is sponsible for

developing the strategy and delivering on the commercial aspirations of the holding comgpany
Totaljobs Group a business owned by Reed Elsevier Group plc. lan is also a Non Executive Director of
Springboard UK and sits on many hospitalitystdy advisory boards.

David Shirra, Caterer.com

David has been involved in tleatering and hospitality industry for over 10 years. He began his career at
Stakis and continued to work within the industrglding Operational Management and HR positions
before entering the hospitalityecruitment arena.

Having previously headed Scottish operations for The Berkeley Scott GrgomdteCaterer.com spear
heading development within Scotland and Ireland.ddssionately believes the role that Caterer.com
and industry partners play tpromote the positive image of the Hospitality, Leisure, Travel and Tourism
industry as a career of choice.

As well as being a member of the Scottish Tourism Forum, David serves on the advisory board for
Springboard Scotland)&Excellence Awards 2009 and sits on the organising committee for the HIT
Scotland Emerging Talent Conference.

Fergus ChambersGlasgow City Council

As a director of Glasgow City Council he provides a wide range of services, employing 9,000 staff, many
of whom are engaged in the hospitality and tourisector. Fergus Chambers, FHCIMA, is one of the
founder trustees of HIT Scotland and has held the role of Honorary Secretary since its inception.

A previous winner of a "Catey" and numerous other awardgsta much sought after speaker on public
sector, hospitality and general business innovation issues.

Angela McPhillips Buzzworks Group

Angela is the Personnel & Training Manager for Buzzworks Holdings, starting originally as a Management
Development Cosultant.

Coming from a Corporate Retail background, Angela has held both Operational and Training positions
working for the Airtours Group, Argos & Scottish Power.

Rene Looper Tuminds Ltd
E-businessand marketing Web 2 and Tourism

Born in Amsterdam, Reng an innovative, dynamic and highly enthusiastic individual with vast
experience in Management, Hospitality and Business Development.

Rene moved to Scotland with his partner Pamela in 1999 and converted a Victorian Mansion into a four
star hotel, quickhachieving Hospitality Assured recognition amdning Awards for Excellent Customer
Service.
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The use of IT and the internet has been crucial in developing the hotel business and Rene is passionate
about the power of connecting with eime customers andhe opportunities it creates for the Tourism
industry.

His new Social Media training Centre, a first in the UK, opened last year in Forres which educates people
on how to use Web 2.0 effectively and helps businesses with developing a Social Media dtfategy.
info onwww.4TMServices.com

Stewart Macdonald Netdata Ltd

Stewart MacDonald gained his Bachelor of Businag$iet at Dublin City University and walso
recently awarded an MBA from tl@U.Healso completed the Certified Internet Webmaster (CIW)
course, encompassing site desigrganmerce, and server administration.

Stewart has held senior business development roles in new ventbresimess companies in Edinburgh,
and he has spent the la8tyrs working as an Business Transformation Advisor for HIE within the
Highland Region, helping to improve the awareness and execution of onlnesiaess practices in
these areas.

Also a member of the HIE Advisors Quality Assurance Program of thiebBBiBBss support standards.
Rene Looper, Tuminds Ltd and Stewart Macdonald, Netdata Ltd combined their wealth of experience

and expertise to deliver a very informative seminar dousiness and marketing Web 2 and Tourism.

Google is the most commonly et internet search engine across the world and using it to your

advantage can make a big difference to your business. Rene Looper and Stewart Macdonald explored

GKS R2Qa YR R2yQla o0 Sévargahd analdics fo fiemdnSightilo Kavdt > G NBy R
can work for you. They also investigated, and gave advice on, the advantages and disadvantages of

blogging and social network sites.

Shirley Spear
The Three Chimneyd.ife in the Industry

Shirley Spear and her husband Eddie haveTtum ThreeChimneysat Colbost, in remote dith West
Skye, for 2¥ears. The couple moved to the island from Croydunyey, with their two children.
Without any training or experience in the restaurant business, they had dreams of owning their own
small 'bistro’.They discoveredhe Three Chimneysas for sale and decided it was the perfect setting
for their dream 'bistro’' Shirley is a completely sadught chef, born in Peebles angised in Edinburgh.
Her passion for cooking and Scottish food stems from hédlubod and her love of restaurants grew in
London during the 70s and 80s where she workeR.

Since moving to the island, Shirley's reputation has grown to have a worldwide following. In 2002 and
2003, Restaurant Magazine placéde Three Chimneys their "definitive list" of the World's 50 Best
RestaurantsThe Three Chimneygas the only Scottish restaurant included. With this accolade, plus a
string of top restaurant awards behind her, Shirley became renowned for her use of Skye's abundant
supply ofseafood. She became famous for using as much fresh, seasonal, local produce as possible from
Skye and the Highlands. Prime white fish, Scottish beef, local lamb & game have always had an
important part to play on her menus.
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In 1999, The&cottish Chefs Asciationpresented Shirley with their "Special Award" in recognition of

her outstanding contribution to Scottish cuisine. In November, she was presented with both the tourism
industry's prestigiou$cottish Thistle Awar2002for Individual Excellence arde Glenfiddich 'Spirit of
Scotland Awardior Food. Shirley is delighted to have played such a leading role in the burgeoning
Scottish restaurant scene over the last two decades.

Shirley is well known for her views on the importance of promoting Sadiaiulinary heritage;
viewssoughtafter in press and broadcastintn 2000, she wrote a series of food articlesToe
Saturday Herald Magazingaey had a huge following. Shirley then published her own-be#ing book,
The Three Chimneywhich has ken reprinted recently following its success.

Shirleyisrenownedin Scotland for her pride in all things Scottish and has fought hard to have the
Scottish food and restaurant scene recognised for the enormous importance it plays in the country's
vital Tourism Industry.In more recent years, since handing over the kitchen reins to her Head Chef,
Michael Smith, Shirley has devoted more time towards helping todugthe status of the Tourism
industry in ScotlandShe has joined in the concerted effoeibhg made towards wider use and
knowledge of fresh Scottish ingredients and the growing number of local food initiatives aimed at
achieving this. Improving skills and training for young Sestsouraging them to join the tourism and
hospitality hdustry,is another issue very close to her heart.

In May 1999their business wasxpanded by building six bedroom suites in The House-ByeGraded
5-stars by VisitScotland and the AA, the rooms are stylish and elegant, with luxurious bathrooms and
spectaculaseaviews across Loch Dunvegan. The Three Chimneys has grown from steestgéngth

over the past few years, winning more awards, accolades, press, food and travel guide reviews
worldwide. Many have pronounced the Restaurant with Rooms as unsurpastes Highlands a
combination of excellent food and wine with superb comfort, great service and welcoming hospitality.
The Three Chimneys has held 3 AA red rosettes for outstanding food for eight consecutive years and is
currently listed as an 'InspectsrChoice’ placing it in the top 10% of the UK's best places to eat and stay.
They were also given the AA Wine Award for Scotla2®@b. The restaurant is one of sixhold the
prestigious EatScotland Gold Award. Recently, the Sunday Times Travelnddigee the business as

one of the 100 Best Places to Stay in the World.

Shirley shared her experience of her many years in the industry through her sditi@th- Life in the
Industry,highlightingthe importance of knowing your product, choosing tiest and building
relationships with suppliers.

Patrick Laughlin
St Andrews World Class InitiativBestination Management OrganisatigriPanacea or Pandemonium?

Patrick Laughlin began his tourism career in 1983 by working as a volunteer behinditiber ¢o Perth
Tourist Information Centre. He went on to spend Eanrg as Head of Marketing/DepuBhief Executive
for the awardwinning Perthshire Tourist Board. During this time, he oversaw the creation of projects
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adzOK a {020f | ywRrphliddy progiainme, JPeédthshird ScivitytLipahd launched
Perthshire Convention Bureau. He wapainted Chief Executive of Kingdom of Fife Tourist Board in
1997 and held this post for seven years, latterly managing a £1.8 million budget.

In 2005 Patrick established Talk Associates, a-metving, independent consultancy which has now

successfully completed over 40 commissions for public agencies, businesses and community groups in
Britain and Ireland. Foremost amongst these projects is Patdoksnuing role in managing the

strategic planning and operations of themulti-Y A £ t A2y { G ! yRNB6a 22NIR /fl a
prototype destination management organisation.

O)¢

Patrickgave a very insightful introduction to Destination Management @iggtions (DMO) drawing on

KA&d SELISNASYOS 6AGK DMOweryiRmdbcedta Scotland b yeddd-agodutd G dzR & @
were adopted by othecountries 10 years ago. Patrickughlin gave three top tips to having a

successful DMO programme. Firstiyccessful groups work as partnerships, business benefits must be
shared and everyone must be focused on the same goal. Secondly, leadership, there must be a strong
leader in place, perhaps a business leader or politician. Thirdly, politics must &etheftdoor to

enable everyone to work together. The use of a DMO programme has developed St Andrews and
established it as world class.

lain Herbert
STF Strategy for Growth, TFFC Review

Born and educated in Edinburgh, lain has worked with severaleliff premier Scottish tourism
agencies, including the Scotch Whisky Heritage Centre as Gdtaragerand as Operations Manager
for The Royal Yacht Britannia. rieved on to head up theuscessful Falkirk Wheel projeshich
formed the centrepiece of th#lillennium Link, a project to repen the Lowland Canal netwowhich
had closed in 1962.

lain then became Head of Visitor Operations for National Museums Scotland, covering their six sites,
including the Royal Museum and the Museum of Scottish Courierylhithis role, he was responsible
for the development of the new Concorde attraction at the Museum of Flight.

More recently lain was Operations Director for Hadrian's Wall Heritage Ltd, encouraging sustainable
tourism and regeneration of the 74 mile lgmnd 10 mile wide corridor of the World Heritage Site.
During the company's first five months he also took on the role of Acting CEO.

lain Herbert discussed and summarised his work on the Tourism Framework for Change project in his
seminar titled Strategfor Growth. The Tourism Framework for Change [TFFC] was estabiisB865
andisbased around an industry wide growth target of 50% growth by 2015.

The TFFC was developed as a vehicle to remove barriers, build successful strategies and partnerships
and to provide a focus for the industry to work in partnership with the public sector. It therefore broadly
sets outthe priorities that the industry needs to focus on to produce real change in Scottish tourism.
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The success of the TFFC depends on closkengorelationships between the private and public sector
and ifreal "step" change is to be achieved then local activity throughout Scotleeds to beembraced
andconstructively supported. There is a real need for the focus of the TFFC to be clealeanadtr

across thesector as there is an industry driven desire to bring together a wide and sometimes
apparently divided sectdnto a united industry working together to unlock the huge economic potential
that clearly exists withitourism in Scotland.

Philippe Rossiter & Philip Stanley
Institute of Hospitality - Sustainable futures. Meeting the global challenges

Philippe has been Chief Executive of the Institute of Hospitality since September 2002. This followed a
successful caer as a caterer in therBish Armed Brces, including command of the Army School of

/' FGSNAYy3IS a ¢Sttt a 0SAy3dI GKS ! N¥eQa 5ANBOG2N 2y
Leaving this latter post in 2001, he was appointed to the staff of the Defence Attate Btitish

Embassy in Paris

Philippe is a Fellow of the Institute, as well as being a Fellow of the Chartered Management Institute,

the Tourism Society, the Royal Geographical Society, and the Royal Society of Arts; he is also an

Associate of the Charted Institute of Linguists. He holds degréesn Surrey, Bournemouth andpen
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being a member of the Advisory Board to the Swiss Education Group. Heissents all the relevant
professional bodies on the Council of Peopfethe UK Sector Skills Council for the Hospitality, Leisure,

Tourism and Travel industries.

Ensuring that customers feel that they are being cared for and receive a warm ardlyfréxperience is
paramount to ay customer focused business.

Philip Stanley draws on a wealth of anecdotes from his many years working in cu$ammnerroles to
inspire, motivate, excite and challenge others. He always speaks from the heart asdispte about
enabling others to become more confident in their roles, and empowering people to get the most from
what they do.

It was his passion to see an improvement in customer service throughout the UK, that persuaded Philip
to begin designing andetivering training programmes for frontline staff as well as supervisors and
managers. To date he has delivered training courses on customer service and sales to clients including
KPMG, Shell UK British Airways, Morgan Stanley and a host of other lp@ndlsmaller companies

along withcourses forcentral and local government bodies on how they can improve staff retention,
reputation and profits.

Philip believes the message must be spread that if an organisation has customers, then excellent
customer sevice should be the goalkegardless of sector or sizevith the customer being the focus of
every business decision. It was this belief that led him to head up Hospitality Assured, a Quality
Assurance scheme that focuses solely on customer servicddjprga flexible framework for
organisations to ensure that all their processes combine to deliver service excellence.
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Philip has over 20 years of experience in the hospitality industry working at properties including the
1,000 bedroom Cumberland Hotellitarble Arch, London and the luxury Belfry Hotel and leisure
complex in Warwickshire.

In the last eleven years Philip has occupied a variety of senior sales roles more recently as Head of Sales
and Business Development for Travelodge.

Philppe Rossiter an@hilip Stanleylnstitute of Hospitality, spoke about Sustainable Futures and

identified best practice and excellence as the key to achieving and sustaining a profitable business. They
believe focus on customer care, ¢orual professional development dieadership are core factors as
ultimately the customer defines our industry and are the final authority on serlayalty, growth and

profit. Theyused their experience to identify argthare ten steps to ensurgmu deliver excellence.

These &ps induded customer research, developing a customer promise andidaing how you

deliver your service.

Marco Pierre White
How to run a estaurant during a recession

Marco Pierre White applied his vast knowledge of the hospitality and catering indugtigdgart in a

guestion and answer session with young chefs and hospitality staff hoping to progress their careers.
Marco Pierre White revealed his tips for front of house service, predicted future trends for food and
advised chefs to consider workingrahd to progress their careers. He revealed the best advice he can
IAGS (2 OKSTa t221Ay3 G2 | OKASO®S aAOKStAYy aidl N&
advice for front of house managers was to spend time creating and m@imgaihe ervironment, he

& I AitRiges riot matter about the food if the environment is not right as people will nottw@stay

FYR aLISYR (Mafd aikb diseugsBdEhdw to keep staff and customers during the recession.

Gerry Brown
People ' -Areyouge@ R Sy 2daAK (2 6S | WD22R 9YLX 2&SND

Gerry Brown is Head of Business Solutions at Pdgplavorking with the sect@® employers to engage
them in the work of the SC. Gerry worked for over 28ars in operations hospitality sector, latterly he
specialisedri training and development and it walsis which took his career in a different direction,
joining the then Central London Training and Enterprise Council as a progcbntracts manager
managing National Hotel and restaurant chains Modern Apprentipgataigramme. On the formation

of the Learning and Skills Council, Gerry worked on project Evaluation, Skills for Life and Workforce
Developmeniasadvisor. He joined Peoplest in 2004 as the London region manager.

Employers are under almost constant prassto recruit, train and retm staff. Gerndiscussed hints
and tips to help both employers and employees at every stage of the employment process.

Hediscussed the importance of being recognised as a good employer and identified what businesses
shoulddo to achieve this. Good employers attract the best staff and have high staff retention figures
which in turn improve business and profit.
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Greg Shelton
Water Audit ServicesWater Audit¢ how to save you money

Greg Sheltomttemptedto forge a careeas a professionabbtballer with Leicester City FGAfter
AaSPOSNIf &SI NE DNXB 8rpaths Rartdd lcadipany ahdyh@npdieEriee Séicel S
During this time Greg finished his education through the Open University gaining a 2:1 in Esoaiodn
Politics.

Greg then had the opportunity to try his hand at business development and found his niche. During this
time, golf had always been a passion and through it Greg met Neil Holmes. Neil had been in the water
industry for over 10 yars and athat time was a frence water engineer. Putting together their areas

of expertise they saw an opportunity to offer audits of water costs to the commercial sector and
subsequently formed Water Audit Services.

The company has gone from strength to strengthviding servicsto all sizes and shapes of businesses
and during the last 1ghonths alone has provided ov£d,00,000 of savings and refunds fdients.

Water Audit Servicelsave unparalleled experience across all sectors of industry, in the anaflysider
costs and identification of savings and refunds. Working with businessewgamisationsprivate or
public, large or small, multinational or independent, they have a proven track record of sudodsis
seminar, Gregliscussed the Scottishater market andts effects on businesses. He also spoke about
areasthat are audited and financial aratonomic and environmental savings that can be made.

Phil Eccleston
British Frozen Food Federatign 2 dz OF'y 0SS &adz2NB AGQa FTNBaAKOPOPD LGQa 7
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service marketing committee.

As Foodservice Business Controller for Grampian Country Food Group fasthib years (now part of
Vion Food Group, Phil ha seen frozen food become an integral part of the Scottish catering industry.

Phil addressed many of the myths that surround frozen foods in his seminar. Frozen food quality and
taste is better than ever and accounts for over 23% of all food purchasedterers, 41.7% is in fast

food restaurants such as &fnd McDonalds. Hiscussed the difficulty in carrying out case studies in
his field as many caterers use froZends but do not tell anyone. drecognises this as an issue asd
astigma thatmust be addressed as frozen food is equally nutritional as fresh.

Film Students

Film students from Adam Smith College filmed and interviewed Rt. Hon. Alexr8eamad Jim Mather

MSP. Thstudents also interviewed Shirley Spear, The Three Chimneys, \Dagudre, Glasgow
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Scottish Enterprise Conference
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Scottish

Scottish Enterprise ran a confereraeGlasgow Science Centre on 3 March 2009
as part ofthe Scottish Tousm Week.

The conference was aimed at individual tourism businesses throughout Scotland,
large and smalinterested in improving the visitor experience.

Speakers at the conference wetdive Geddes, Mayor of Queenstown; Gregg

Patterson, @neral ManagerThe Beach ClulSénta Monica, Califoriianaki Gaztelumendi, Managing
Director, Santiago Turism(Gantiago de Compostela, Speand Michelle Thompson, Giperator,
Dalvay by the Sea Resort Hotel & National Historic @itance Edward Island, Carsd

The conference focused dhe visitor experience now on offer across Scotland, and examined practical
ways for organisations to work together to increase business.
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STF Conference was heldDynamic Earth, Edinburgh on 4 March 2009.

With the economic climate becoming so challenging STF chose todiotwsv the tourism industry is
demonstrating its endurance and adaptability.

The aim of the conference was to create a platform for tourismestment and the international market
and to encourage high level business to busimegs/orking opportunities amonglelegates. The
choice of speakenswere from a range of organisations, across the tourism industny shared the same
focus on adaphg to the changing economic environment.

The focus for the conference was also to bring together the public, private and elected sectors together
and to improve communications.

Jim Mather MSP, Minister for the Environment, Energy and Tourism
gave theopening speech antbok questions from the floor. STF invited
delegates to submit questiorseforehand tobe presented at the Q&A
session.

e GThe more we work with tourism the more the message comes across
Jim Mather MSP that it is absolutely essential to our economegt just in terms of wealth,

jobs and the GDP that tourism generates, but also as a showcase for
Scotland; how we present ourselves, connect with people for other
future economic activity.

lain Herbert |, Scottish Tourism Forurdiscussed setting out thesion for the tourism industry.

At has never been more important to remove barriers, and create
opportunities together, to meet the economic battles that lie ahead.
Following the review of the TFFC, we have set out the vision for the
tourism industry ad plans for delivering this vision, providing a real step
change in activitg.
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Khaled Shahbo, tair Scottish Tourism Forymiscussed uniting industry.

4 2dz Ol yQi o6dzAf R (G4KS 3J2fF GNIRAGAZYZ
people, he landscapehe soulthat is Scotland. You cannot build the

heritage that connects millions upon millions of peapteldwideto this

beautiful country. You cannot duplicate that, you cannot replicate that

and we must make every effort to take advantage of thatas a

industryQ

GThe time for reinventing the wheel and duplicating infrastructure has
quite franklypastwe no longer have the luxury of time or the luxury of
the additional resources to build more and more infrastructure.

Philip Riddle , OBE Chief Exegtive VisitScotlanddiscussedhow Scotlandtan react to the changed

world.

AdWe are in a difficult environment, but we will come through. What is important is

how we emerge out the other side. We can shape this from today. Scottish tourism

has serious peaintial - we are an industry with growth potential. How many other
AYRAZZGNARSE OFy atreée GKFEGK 2SS KIFI@S AYYSRALI
through clearly communicating that there has never been a better time to visit
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Stephen Leckie, Managing Director of Crieff Hydro, discustee opportunities of developing a

business for the future

OWe have continued to invest in our product and our team, meeting and exceeding
our customer expectations allowing us to builcuatainable¥ dzii dzNBS ® ¢
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Bernard Donoghue , Head of ®vernment and Corporate Affairs fdfisitBritain discussed the
impact of the 2012 Olympics on the tourism industry.

GThe Olympics bring huge opportunities; the marketing impact of our country
being £en across the world is indisputathé

Bob Downie, Chief Executive dfhe Ryal Yacht Britannjaliscussechow customer management

delivers results

oDeveloping the right culture and putting the customer journey at the
centre of aly business arevita ¥ 2 NJ 4dz00S & a o¢

'l\\nlﬂm’ ‘ .\

Gordon Dewar , recently appointed Managing Director of Edinburgh Airport, B#dvided an

insight into Scottishdurism.

n GThe days of route development funding has@but the need is still thereew
' must look to provide an alternativarangementor be left behind €

Clive Geddes Mayor of Queenstown, Ne@ealangwas the final speaker. He discusseflath to
Successising his experiencef the tourism industryn New Zealand.

"New Zealandhas a strong affinity witland love ofScotland and the
people aréntensely interested in their background in the UK and
where they come from. It seems to me there is an opportunity for us
to be part of that in a reciprocal way. Scots whose family members
came to New Zealand may well be keéerrome here to see where
iKSe& gSyuloé




Delegate Feedback

Delegatesvho attended the conferencevere asked to complete and submit an online feedback form.
The overall feedback was very positive.

68% of those who attended the conferenaere present atl & (i @oBferéhEeibr 32% this was
their first attendance.Of those who attende®8% said the event was better than in previous years.
92% of delegates rated the camnénce between 7 antl0O marksout of 10.

The delegates werasked for their commeistregarding speakeraseful aspects of the event,
opportunities for improvement and overall remark#\ selection ofesponses ibelow.

Do you have any comments regarding any of the speakers atGoaference?

e Excellent mix appreciated the ugbeat mesages by all speakers
e Good choice and range of speakers.
e Very good, well balanced.

What did you feel were the best / most useful aspects of the event?

e Good presentations and first rate networking

e Hearing from the politiciasthat they are listening.

¢ Realife experience from Stephen Leckie.

e Industry appears ready to work together and stop duplication of effort.

e Industry information and overalliew of working together.

e Networking, upto-date information. Positive attitude. Excellent organisation by STF.
e The general upbeafeelingthat K S F dzii dzZNB dndiglotnii.  f £ R22Y
e The networking and hearing real life stories from real businesses/locations.

And what aspects did you feel were not useful / could have been improved?

e First class eventl think you got he agenda and the mood just spot on.

e Perhaps more time could be spent looking at self catering and some of the legislation which has
to be put in place.

e Not necessarilyHot usefuor 4 be improvedbut possibly the Q&As might have generated
more ifthe session esentations had 'joinedpCmore around the refreshed Framework for
Change.

¢ Not sure- overall thought it was big improvement on previous years.

Do you have any other comments regarding this event?

e Excellent event and great speakers. Véetlanised
e It was reallygood, excellent atmospherevery wellorganisedand thought through,
congratulations
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e Venue was excellent for proximity to the evening reception that worked really well indeed.
e It was well worth attending, well organised, great feent information and you were made to
feel really welcome.
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MSP Parliamentary Reception z 4 March 2009

The MSP Parliameauty Reception was held in the Gagd Lobby at ScottisRarliamentand co-hosted by

The Caravan Club, Scottish Tourism Forum andS¥eatiand Mey Slections
sponsored whiskyarktails throughout the evening along withinks and
canapésFinlay MacDonald Bank played whilst guests arrived and until the
start of the speeches.

Thereceptionfollowed the STF ConferenceitiMover 20 indudry guests
attending and oveb5 MSPgegistering for the eventhe evening was fully
booked within days of the invitations going out.

The aim of the MSP Parliamentary Recepti@sto develop and build
relationships with MSPs and to
encourage busines® thusiness

Tavish Scott MSP

networking withinthe industry. The
receptionalsoaimed at continuingo improve communication
between the public, private and elected sectors of the tourism
industry.

The evening was hosted by Tavish Scott NPaRy Leadeof the
Scottish lberal Democratswhogave a welcoming speecHain Gardner, Vice Chair of Scottish Tourism
Forum gave a short speecfkollowed byPhilip Riddle OBE, Chief Executive of VisitScqtiamtliain
Herbert, Chief Executive of Scottish Tourism Forum.
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STF hdustry Dinner z 9 March 2009

The highlight of the Scottish Tourism Week is always the Industry
Dinner, and thigear it was heldn the Kings Haklit The George
Hotel, Edinburgh. e eventsold out quicklyith over200 industry
guests attending.

The am of the Industry Dinner is to increase high level business
networking between the public, private and elected sectdre were
delighted to welcome the followinISP as our guests:

Stewart Stevenson MSP for Banff and Buchan (Scottish Natio

I, < A N
Party) Minister for Transport, Infrastructure and Climate ChanE @2dNrRaY NBFTTE

business. lIts tentacles reach much
lain SmithMSPfor North East Fife (Scottish Liberal Democrats)f| further thanmany people realise.
Convener of the Economy, Energy and Tourism Committee Do the supermarkets, petrol

stations, taxis, farmers, etc all know
Gavn Brown MSP for Lothians (Scottish Conservative and they are contributing to touria?
Unionist Party)Member of the Economy, Energy and Tourism

) They all have an impact on and
Committee y P

benefit fromvisitors.

Lewis McDonal#1SPfor Aberdeen Central (Scottish Labqur)
Member of the Economy, Energy and Tourism Committee

John Swinney MSP, Cabinet
Secretary for Finance and
Sustainable Growth

Khaled Shabo, Chaiof Scottish Tourism Forurgave a welcoming speech.

John Swinney MSP, Cabinet Secretary for Finant&astainable Growthage
akeynote speech to guests.

At@ my pleaste to record the appreciatio of the Scottish Government, five
tremendous effort and commitment putt;morganising Scottish Tourismeak
andensuring that we have an opportunity telebrate the strength and the
prospects and indeed the challenges facing the tourism industry within Scotland
today £

SimoneWelsB y S 2F { 02 {f liglRiSisplay@ditogustsiurirg theatéhingvith a
repertoire ranging from Scottish tdassical.

The after dinner speaker was Louise Yeonaarhistorian credited with bringing academically rigorous
history to television and radio audiences. Louise is a producer 6r&Btland, Radio 3 and Radio 4 and
Ad GKS Wl a20y? NeBladbidoqiivkpdime which travels throughout Scotland to answer a

6ARS QI NASGe 2F tAAGSYSNEQ |jdSaiArz2ya Foz2dai {O2G¢f
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lain Herbert, CE STF
John Swinney, Cabinet Secretary
Khaled Shahbo, Chair STF

lain Herbert, Chief Executiwod Scottish Tourism Forurgave
the closing speech for the Industry Dinner dod Scottish
Tourism Week 2009.

The sponsors for the Industnyirider includel: Mey Selections
who sponsored the beef, chese and oatcakes for the evening
andHighland Watewho sponsored the mineral water

The Famous Grouse Experience, via Jeremy Spiers, very kindly
donated one of only 250 Limited Edition bottles of a Famous
Grouse 37 year old Blended Malt Whisky to raffle at the dinner.
The limited edition whisky was created to mark the 250

anniversary of Robert Burns and its significance to Homecoming Scotland 2308efiérous donation
has a value of over £400he lucky winner of the whisky was Ben Carter.

A PR opportunity has been set up by the Scottish Tourism Forum and The Famous Grouse to present the
cheque to David Cochrane, Chief Executive, HIT Scotland.

Domations on the night raised an amazing total of £1,916.55 with atiqeds
going to HIT ScotlanddIT Scotland is a Scottish based charity which raises
funds to support & encourage excellence le thospitality Industry. Their
mMAaairzy A& ddaehievedhairpatentiabddienlSEodish

K 2 & LJA (Fbrtha lask 14 gears HIT Scotland has helped those training to
enter the irdustry and those already withiio realise their full potential. This is

achieved through practical support, includingraries, scholarships, industry events and the Emerging

Talent conference.
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Scottish Tourism Week Sponsors

Scottish Tourism Week attracted sponsorship from a variety of organisations including: British Holiday
and Home Parks Association, VisitScot/ariditBritain, The Caravan Club, Mey Selections, Famous
Grouse andHighland Spring

VisitScotland

R Visit VisitScotland is the national tourism organisation with 800 members of
@ S Clgtl an d " | staff based in offices or Visitor Information Centres (VICs) around the

( country. Its key function is to help deliver sustainable economic growth
by maximising the economic benefits of tourism to Scotland.

VisitScotland works closely with private businesses, public agencies and local authgkittes. heart

of all this collaboratin is the need to ensure that all visitors (both leisure and business) experience the
very best of ScotlandThe organisation also acts as a national coordinator helping Scotland realise its
potential by making the most of its outstanding tourism assets.

It is a publicly funded body, accountable to the Minister for Enterprise, Energy and Tourism.

VisitScotland key activities are to market Scotland (and its huge range of activities) to visitors both in the
UK and overseas. It provides information and irepn to visitors through dynamic content in
communication channels such as print, websites, and, via the TIC net&dxdy role, also, is providing
reassurance to visitors and quality advice to tourism businesses through the operation of Quality
Assurae and Welcome Schemes.

British Holiday and Home Parks Association

The British Holiday & Home Parks Association is the only UK organisation founded with the exclusive
objective of representing and serving those who own or manage holiday, residentiahgt@nd touring
parks. BH&HPA members own and manage park establishments providing
caravan holiday homes, chalets, park homes, tenting and touring pitches and all
forms of self catering accommodation in the park setting.

¢ KS YI 22 N i & 3,300 holidsyiparks &rg i) dhembetsNifikos t

| 4420A1GA2Y SKAOK NBLINBASYGa G(KS AyRdz (N
government levels.Providing some 360,000 pitches in total, most parks are independently owned and

operated by family businesses, aftéaving been developed as a diversification from an agricultural

enterprise.

The Association is committed to lobbying and representing BH&HPA members' interests to government
and policymakers at all levels. The Association's strategy is directed byoparrs and managers to
provide services tailored to the needs of the industry.

In addition to the aboveBH&HPA members enjoy a wide range of benefits.
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For further informatio about BH&HPA, please contact: Jeanette Wilson, Policy Director, Scotland,
BH&HPA, 50 Grange Loan, Edinburgh, EH9 2EP. Tel: 0131 664422931 662609 Email:
J.Wilson@bhhpa.org.uk

The Caravan Club
WORKING TOGETHER FOR TOURISM IN SCOTLAND

9 dzNR2 LISQa LINBYA SNJI (i GacieNik §ub, is2eddy toyalcomel A 2 v =
THI L ) visitors to its 180 locations across the length and breadth of Scotland, in this
CARAVAN | 1 2v802YyAay3 @SN  ¢KS / t dzo-ownedies 158 GKS
CLU B network and in Scotland has 27 larger Club Sites and 125 smadieimum 5
van sites known as Certificated Locations or CLs, which between them provide

N

1KS SljdzA @I tSyid 2F 20SN) Gg2 YAtftA2Y WOSR yAIaKGIAQ LI
So as a major tourism player, The Caravan Club makes every effort to promote the attractions of

Scotland tots membershipn Englandy running regular features in its monthly Magazine, and

featuring Scottish sites and events on its website.

This year marks the fourth year that The Caravan Club haparsored (with VisitScotland) the Scottish
¢ 2 dzZNA a Y MEP2ZRddpfiehaat the Parliament, which it sees as an
effective way of reminding those in power of the vital importance of this
industry¢ particularly in Scotland, and at a time when other sectors may b
struggling.

In these challenging economic times Tlab is happy to report that
occupancy at its opeallyear site at Bunree near Fort William has remaine
at a healthy 85%. The ethos of The Club means that even for sites in mo
remote regions, it ensures these locations remain open for members who
wishto use them, and who in turn spend money in the local economy.

G/ F NAGHEYRIF & +Ffglea 0SSy LRLzZ NI Ay {O024fFyRX & 2
O2YYSYUSR /N @Iy [ fdz S5ANBOG2NI 2F al Ny}SGAYy3aZ bAO
FAIAINBE F2NI Hnnd FNB FENBFRE Yy AYLINBaaiaA@dS nm: K
VisitBritain

= VisitBritain, the national tourism agency, is funded by the UK Government to build the

v | Vvalue of tourism to Britain. We operate in 35 markets worldwide to pot@Britain as a
business and leisure destination, working in partnership with the tourism industry, the
nations and regions of Britaiincluding VisitScotland, public diplomacy partners such
as the UKW/isas and the FCO, as well as-murism businessesAs a crosborder body

we are accountable to the Scottish Parliament and to the Scottish Government for the work we
undertake to promote Scotland.

Our focus is on three key areas of activity:
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Coordination of industry research, developing insighsed plicy and formulating strategy for
Government and industry

Provision of a core marketing capability of insights, connections to trade and global press and marketing
execution as required; marketing Britain in global markets within the new framework agigethe
strategic partners

Establishment of shared platforngssuch as the overseas network, digital marketing and associated e
commerceg for use by industry and the national tourism agencies which will enable them to become
more efficient and effecti

We offer support and advice for the tourism industry, including market insights and profiles, tourism
trends and forecasts, as well as a range of opportunities to reach the overseas leisure traveller, travel
trade, media and business visitor. To find oure about us, how to work with us do
www.visitbritain.com/corporate

VisitBritain is proud to work in partnership with the Scottish Tourism Forum and to be a sponsor of
Scottish Tourism Week.

Mey Selections

Mey Selections is the brand name of a company formed by Caithness farmers to

S SELEC _7‘/0.‘. foster closer connections between farmers, fine food producers and consumers.
“-*"‘" ¢CKS O2YLIye F2N¥a LINI 2F Ilwl ¢KS tNAYyO
/| Highland Initiéive.

| o
Ky o~

el Tty T s Gl Mey Selections sources all of its major ingredients from within 100 miles of the

/[ LadtsS 2F aSe Ay /IFTAGKySaas y2d FIF N TNR
objectives of the brand is to
ensure a sustainable future for the farmers and food
producers othe North Highlands.

The Mey Selections product range includes award
winning beef, lamb, mutton, bacon, sausages, haggis,
seafood & shellfish, biscuits, oatcakes, shortbread,
honeys, conserves, chutneys, cootie, whisky and a
selection of cheeses.

Full nformation about Mey Selections can be foundaatw.meyselections.conor contact 01955 606
600.
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Highland Spring

C2NX¥YSR AY MpTd YR y2¢6 (GKS !'YQa fSFRAY3I LINRRdAzZOSR
business built on natural sustainability and was the first bottled water producer

to achieve organic status for its labgl the Soil AssociationThe water is drawn

from an underground spring water source in the Ochil Hills in Perthsihere

no farming,agricultural, building or habitation is permitted. The land has been
nurtured for more than two decadesnd as guardian, the company goes to

great lengths to protect its source, ensuring the water is as pure as it can be.

&

Highland Spring offers the mosbmprehensive portfolio of bottled waters in the UK market to meet all
needs from the stylish glass range for fine dining to sports bottles for on the go.

Highland Spring is a long term supporter of the Scottish tourism industry, working closely with both
VisitScotland and Connoisseurs Scotland to place Scotland on the map as a world class tourism
destination and are proud to be supporting the 2009 Scottish Tourism Week.

Famous Grouse

The Famous Grouse is always ready to make new friends and the waritghvefcome is probably part

2F GKS NBlFrazy AidQa (GKS Yzald OAairiaShetradiiodadiAf £ SNBE Ay
{O02GtFyRQa 2t RSad RAAGATESNEE YIGOKSR o0& AlGa Y2RS
there are a numbr of different tours you can take here and enjoy ouaud

YySgé AYUGSNI OGAGS aKz2gs>s 2N eéz2dz Oy 2dzaid a
us nestled in the heart of scenic Perthshire countryside, just outside Crieff, at

our spiritual home, Glenturret. Whkke to think that we're justifiably Famous

and offer an experience that you won't find anywhere else. Take a tour of

Warehouse No. 9, the onplace in Scotland where you can sample our Famous Grouse Malt Range

straight from the cask within a bonded wéi@use or sign up to one of our Cook or Whisky Schools as a

leisure day or organised team building day.

FAMOUS
GROUSE

Please call 01764 656565 or vigitw.thefamousgrouse.corfor more information.
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Marketing

A marketing pla was written focussing on business to business markgatingking with key partners,
sponsors, and association members to achieve the maximum return on marketing 3Jpencharketing
mix was emarketing and direct marketing.

E-marketing
NewsDigest firstdatured the dates of Scottish Tourism Week in the first week of December, and

continued to feature Scottish Touriseek updating news to members on a weekly basis.

The quarterly Newslettefeaturingdetais of Scottish Tourism Week wasiledin Januaryo 2000
contacts.

Talored emails to specific events anecipients werescheduledbetween newsletters and NewsDigest
to ensuremaximum coverage.

Key partners
We received support from many of our association memiagid key partnersdistributing detailson

Scottish Tourism \&&k to their members, and often faating details on their website/isitScotland and
Scottish Enterprise both featudeScottish Tourism Week on their webs#ad VisitScotland featured it
in theirmonthly newsletter.

Association Memler supporting Scottish
Tourism Week through marketing
Association of Scottish Self Caterers
Association of Scottish Visitor Attractions
British Holiday and Home Parks Assaociation
Cairngorm Attractions Group

Camping and Caravan Club

Edinburgh Chambeaf Commerce

Federation of Small Businesses

Going Forth

HHA

Kirkcaldy Tourism Forum

Oban and Lorn Tourism Association

Pride and Passion

Roxburgh Hotel, Floors Castle

ScotHot

Scottish Council for Development and Industry
Scottish Destination Managnent Association
Scottish Enterprise

Scottish Equestrian Association

{O2Gft 1 yRQa 1 2GSta 27
Scottish Incoming Golf Tour

Scottish Traditional Boat Festival

Tourism Innovation Group

Tourism Society

VisitScotland
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