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AGENDA

08.30 Registration and Coffee
09.15 Welcome — Setting the Scene Bill McFarlan
Facilitator
09.20 Introductions lain Herbert
Chief Executive, STF
09.35 Government and Tourism Jim Mather
Followed by short Q & A Minister of Enterprise, Energy and
Tourism
10.00 Interactive session
10.10 VisitScotland Philip Riddle
Your call to action Chief Executive
10.30 Scottish Enterprise Eddie Brogan
Head of Tourism
10.50 Coffee break
[1.15 Interactive session
['1.25 Case study — investments pays Rene Looper
TuMinds Ltd
[1.50 Trends in tourism Keith McDermott
brilliant red Consulting
1220 Growth challenges Panel: lain Herbert, Debbie Taylor
Exploring the challenges businesses  (Chair BHA Scotland & General
are concerned about Manager, The Old Course Hotel,
Introduced by Bob Cotton, Golf Resort & Spa),Philip Riddle,
Chief Executive, BHA Eddie Brogan, Philippe Rossiter
(Chief Exec, Institute of Hospitality)
12.55 Interactive session
[3.00 Networking Lunch Professor lan Yeoman
Opportunity to join |5 minute Scenario PlannerVisitScotland
sessions on ‘Trend Xpress’
14.00 Interactive session
[4.15 Glasgow- the joined up approach  Scott Taylor
and branding a city Chief Executive, GCMB
14.45 Opportunities — Homecoming Paul Bush
Scotland and forthcoming events  Chief Executive, EventScotland
[5.15 Investment in the current climate  David Tinsley
UK Economist, Clydesdale Bank
15.50 Interactive session and closing
remarks
[6.00 Conference ends

“INVEST IN
SCOTTISH TOURISM™

Murrayfield International Stadium, Edinburgh
Wednesday 5th March 2008

Scotland’s National Tourism Conference,

co-hosted by Scottish Tourism Forum and British

Hospitality Association Scotland: a focal point of
Scottish Tourism Week 2008 (4th — | Ith March)

HIGHLIGHTS:

* Jim Mather MSP, Minister for Enterprise, Energy and Tourism will address del-
egates on government support for the tourism industry

* Amid talk of an approaching “credit crunch” and weak dollar make sure you are
prepared for the year ahead; learn about national and international economic
and lifestyle trends which are likely to impact on your business




“INVEST IN SCOTTISH TOURISM”

Murrayfield International Stadium, Edinburgh, Wednesday 5th March 2008

“Scotland is operating on a highly competitive world stage and it is

vital that we see increasing evidence of a coordinated approach from

both public and private sectors to create opportunities for sustainable

growth within the industry, spreading economic benefit across the

entire country. Fortunately, we have a world class product, offering

exceptional opportunities for development”

IAIN HERBERT, SCOTTISH TOURISM FORUM

This year Scotland United has a powerful
agenda focused on investment and inspiration
and delegates will learn how to grow their
business. Scottish tourism is one of Scotland's

£4.2 billion for the Scottish economy, with an

David Tinsley,

UK Economist,

Clydesdale Bank

David is a UK Economist at

the Clydesdale Bank. Prior to
joining the Clydesdale he spent
six years at the Bank of England,
forecasting developments in the
UK and the European economies.
He has also spent time working

in economic consultancy working
on a wide range of economic
issues, and in Government.

Bill McFarlan, Facilitator
Bill McFarlan is Managing Director
of the Broadcasting Business

— which last year polished the
presentation skills of the Glasgow
2014 bid as it successfully landed
the Commonwealth Games. He’s
worked with VisitScotand since its
inception and draws on more than
20 years as a TV presenter with
the BBC, STV, Sky and Setanta.

largest sustainable industries and generates

lain, Herbert, Chief
Executive, Scottish
Tourism Forum

The Scottish Tourism Forum

is an independent trade body
comprising trade associations,
businesses, marketing and
local area tourism groups who
earn their living from tourism
or have an active interest in
tourism. STF’s purpose is to
support the effort to have
tourism recognised as Scotland’s
foremost sustainable industry
and unite tourism interests
with effective and independent
communication and lobbying.

Jim Mather MSP, Minister
for Enterprise, Energy and
Tourism

The Minister for Tourism will
open the conference and address
delegates on government support
for our industry

increased business? What kind of support

How do we do that? Is it possible? Exactly
how do we grow our industry? What
factors should be in place to help us

to achieve increased profits as well as

can we expect from government? Join us

Philip Riddle, OBE,

Chief Executive,
VisitScotland

Philip Riddle was appointed
Chief Executive of VisitScotland
on 16 July 2001. He was
educated at Dunfermline

High School and Cambridge
University where he achieved
an MA in history. He has

also obtained an MBA from
Edinburgh University. Philip has
worked primarily in marketing
and general management.

Eddie Brogan, Tourism
Director, Scottish
Enterprise

Eddie Brogan is responsible
for leading and co-ordinating
Scottish Enterprise support
for the tourism industry. This
focuses on the SE’s role in
helping to deliver the tourism
industry strategy the “Tourism

focus to the day and delegates will have the
opportunity to debate and discuss topical
issues with key industry figures.

Scotland United: Invest in Scottish Tourism,
presented by the Scottish Tourism Forum and
British Hospitality Association Scotland, is

the ideal event for anyone who is involved in,
supplies to, or is affected by the tourism sector
to come together to explore opportunities,

be inspired by best practice case studies and

Scottish tourism faces increasing and
challenging competition from other countries

in the coming years but we do have a

fantastic product and people; Scotland can

hear stimulating presentations from industry

leaders. Compelling arguments will be made for

investing in Scotland ... and for investing in your

business and your staff.

Framework for Change” in the
areas of innovation, product
development, destination
development and skills.

Rene Looper, Director
TuMinds Ltd

Tuminds Ltd. is a new
consultancy business developing
Excellence, Partnerships and

IT skills in the Tourism sector,
assisting businesses to develop
and improve their web presence
and making use of the new
marketing opportunities of the
internet- www.tuminds.com

Keith McDermott,

BA MBA MCIM MMII,
Managing Partner of
brilliant red Consulting
Keith has extensive experience
of working with high growth
companies and business
development agencies in the
UK Ireland and beyond on

the development and delivery
of award winning business
solutions.

Philippe Rossiter, MBA
FIH, Chief Executive,
Institute of Hospitality
Philippe has been Chief
Executive of the Institute of
Hospitality since September
2002. This followed a successful
career as a caterer in the
British armed forces, including
command of the Army School
of Catering, as well as being the
Army’s Director on the Board
of the Navy, Army and Air Force
Institutes.

Debbie Taylor, Chair, BHA
Scotland

Debbie is the new chair of
British Hospitality Association
Scotland and the successful
General Manager of the Old
Course Hotel, Golf Resort and
Spa in St Andrews. Debbie was
RAC Hotelier of the Year 2005
and just recently received the

look to the future with confidence if we
collaborate effectively and stay up to date
with the latest developments in the industry.
Scotland United encourages industry
intelligence and productive networking , will
give your business the edge and can help the
industry achieve our ambition for growth.

Catey Award for Manager of the
Year 2007

Scott Taylor, Chief
Executive, Glasgow city
Marketing Bureau Ltd.
Scott Taylor’s career spans
both marketing and hospitality
industries. A graduate of
Strathclyde University in 1984,
his experience includes brand
managing for two of Forte
Hotels’ brands and General
Manager of three city centre
hotels. As Chief Executive of
Glasgow City Marketing Bureau,
the company is the guardian
and broker of the brand,
Glasgow: Scotland with style,
and responsible for positioning
Glasgow in both national and
international markets.

Paul Bush OBE, Chief
Executive, EventScotland
Paul’s experience comes

from an extensive career in
sport, where he worked as a
coach, development officer,
team manager, chief executive
and previously as Deputy at
EventScotland.

REGISTRATION FORM

Delegate details

Please photocopy for additional delegates and complete in block capitals

L[ First name Surname

Position

Organisation

Address

Postcode

Email

Telephone Fa

I have read and agree to the terms and conditions below:

Signature Date

Special requirements: e.g. mobility, access, hearing, vision, diet etc.

/Please register me for the following )

[]  Delegate Rate: £15000 (+ £26.25VAT) = £17625

Discounted delegate rate:
[]  STFmembers £90.00 (+ £15.75VAT) = £105.75

[ ] BHAmembers £90.00 (+ £15.75VAT) = £105.75
PAYMENT MUST ACCOMPANY THIS REGISTRATION.

\ You will then be issued with a receipt within 10 days.

J

How to register either:

I, Post this completed form to: Scottish Tourism Forum, 29 Drumsheugh Gardens,

Edinburgh, EH3 7RN
0131 220 5905

conference@stforum.co.uk

2. Faxa copy of this form to:

3. E-mail your information to:

Method of Payment: please tick the relevant box below:

D Cheque:

| enclose a cheque for £ made payable to Scotland United

I:l Credit Card: Please debit £ from my Mastercard D\/isa D
Eurocard D Switch/Delta D
CardNo: [ [ [ LT T T TTTITTT]

Expiry Date: D:‘/l:l:‘ Issue No: (Switch/Delta Only): D:‘

Card Security Code: |:|:|:| (last 3 digits found on the signature strip of the card)

Card Holder Details: as displayed on card bills (please supply if different to delegate details)

Name Signature

Address

Postcode

I:, Tick here if you would like to receive updates on industry news and events from Scottish Tourism Forum.

Terms and Conditions: Terms and Conditions: This booking form constitutes a legally binding agreement. Cancellations confirmed in
writing 7 days prior to the event will be refunded minus an administration charge of |5%.We regret that no refund can be made after that
date, for whatever reason, although substitutions will be accepted if notified in writing before the event. Bookings made less than 7 days
prior to the event are non-refundable.

Data Protection: The personal information provided by you will be forwarded by Scottish Tourism Forum to Scotland United within
| day of receipt. Thereafter all credit card information will be destroyed by Scottish Tourism Forum. No credit card information will be
retained by Scottish Tourism Forum nor held on any database maintained by Scottish Tourism Forum .No credit card information will be
forwarded to any other party other than Scotland United.

VAT REG NO: GB 239 0985 33



