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Membership Scottish Tourism Forum

What is Scottish Tourism Forum?

Scottish Tourism Forum (STF) is an independent trade STF works closely with Scottish Parliament and
body which represents the interests of Scottish Tourism
businesses. STF is privately funded through membership

subscription. STF is not a Quango.

Scottish Government and public agencies and
offers members’ unparalleled access to MSPs
and MPs, representing members’ views.

STF has members across all sectors of the industry, both
small and large operators, rural and urban. Our
members are made up of trade associations, visitor
attractions, accommodation providers, DMOs, local area
tourism groups, skills training providers, tour operators STF unites the public, private and elected

and guides and many more. sector to encourage a single aim, to increase

STF represents members’ views to
Government and public agencies to ensure
they listen and respond.

tourism growth and face challenges together.
STF is the ‘voice of the industry’ and works closely with

advisory groups, grant award panels and lobbies on
behalf of the tourism and hospitality sector.

STF aims to make a meaningful
contribution to the improvement
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competitiveness and business
performance, leading to a

stronger tourism product, which

ET 0001 AAAO OAI

businesses.
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Membership

With STF working more closely with Scottish
Government than ever before, STF members’
now have a real opportunity to contribute to
policy decisions.

STF offers a collective strength in national
debates affecting tourism. STF is the link with
other membership organisations with common
interests.

Take the opportunity to stand and vote for STF
Board membership to ensure wide strategic
representation.

STF Policy Group researches new consultations
and Bills from the Government and highlights
potential issues to members and the impact on
the tourism industry.

Research surveys may be undertaken for
evidence and with STF’'s access to Scottish
Government, MPs and the Public Sector changes
to Bills, and Consultations have successfully
been made.

Every week you will receive an electronic
newsletter, NewsDigest, which gives a weekly
summary of media activity for the tourism
sector.

NewsDigest lists events, exhibitions, training
courses and conferences and workshops.

Members are entitled to advertise their products
free in the NewsDigest which reaches over 15k
tourism contacts in Scotland.

Members are entitled to one free delegate place
and up to three guests at discounted rates.

STF run three Open Days during the year in June,
October and December.

Keynote speakers are invited from the electoral,
private and public sector. Each open day holds a
small exhibition and encourages business
networking during the lunch break.

Profit from a range of discounts through the
Member 2 Member benefit scheme on our
members-only secure web page. Promote your
product through the Member 2 Member scheme
and we will promote it thought NewsDigest,
reaching over 15k tourism contacts.

Members are listed on STF’s website and a link is
set up to the members’ website.
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led; a coalition of the willing, the doing, the
investing and experimenting the innovative
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MSP, Minister for Enterprise, Energy and
Tourism (Scottish Tourism Week 2010)
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the priorities for skills development for tourism.

In 2005 the former Scottish Government delivered

The key areas identified are: Attracting New
a report ‘Tourism Framework for Change’ which y 8

Talent, | ing Skills, Cust Service, and
identified the target of a growth in the industry by alent, Improving SKifls, Lustomer: service, an

50% by 2015. Membership and Leadership.

The current Scottish Government commissioned

STF to review the report and consider if the targets Over the past year STF’s lobbying activities has
were still possible. included:
The past year has seen the delivery of the TFFC e Alcohol Bill

Leadership Group, established to take forward the
framework for Change with Stephen Leckie, MD,
Crieff Hydro as Chair and Bob Downie, Royal Yacht
Britannia as Vice Chair.

e Fire Regulation Guidance Notes

e Tour Operator Margin Scheme

e VisitScotland.com

¢ Non-Domestic Rates Revaluation

¢ Wildlife and Natural Environmental bill
e Cycling Action Plan Scotland

The draft Skills Strategy was launched during the e Migration Advisory Stakeholders Forum

Scottish Tourism Week. The Skills Group is industry e Furnished Holiday Lettings rule for Self

led and includes: People 1st, HIT Scotland, Institute Catering
of Hospitality, Springboard, Skills Development e Forth Road Bridge
Scotland and STF and is chaired by Eamonn e Edinburgh BID

Thomson, Glasgow Marriott. The Strategy sets out e Planning Reform

Scottish Tourism Week: 28 February z 7 March 2011

Scottish Tourism Week was initiated in 2005 by STF and is a week of
events and conferences held throughout Scotland. The aim is to raise
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encourage business networking and to bring together the public,
private and elected sectors towards a positive single agenda.

In 2010 STW engaged with 640 different organisations around
Scotland throughout the week long run of events.
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Tourism Week
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STF has four main categories of membership: business, association/group; education/local

authorities; supplier. Pricing within these two categories is valued according to the turnover of the

organisation.

Small Business Turnover of up to £100k £65
Medium Business Turnover of up to £250k £200
Large Business Turnover of up to £500k £375

Large Organisation

Turnover over £500k

By arrangement

Small Associations/Group

2 — 100 members

£215

Medium Associations/Group

101 — 300 members

£275

Large Associations/Group

Over 301 members

By arrangement

Other

College/University £250
Local Authority £250
Supplier

Small Supplier Turnover of up to £100k £75
Medium Supplier Turnover of up to £250k £200

Large Supplier

Turnover over £250k

By arrangement

STF Subscription year runs April to March. Joining mid-year will result in a subscription rate that is

pro-rata to the remainder of the year, with a full membership fall due in 1 April each year.




Membership

Scottish Tourism Forum
29 Drumsheugh Gardens
Edinburgh EH3 7RN

Name of Organisation

Contact address (including post code)

Description of your business
(Please describe your organisation in 150 words — this text will be used to promote your organisation
in the electronic NewsDigest sent to STF members)

How did you hear of STF

First Contact Name: Second Contact Name:

Position Position

Email Second Email

Tel Fax

URL Mobile

General Company/Group/Association Information

Annual Turnover | ‘ How many members do you represent?
Annual Membership Category of Membership (A —P)
Subscription

Purchase Order No/Cheques (made payable to Scottish
Tourism Forum)

For office use Date joined
Membership fee
Membership ID no.
Geographical Category
Sector Category

Scottish Tourism Forum, 29 Drumsheugh Gardens, Edinburgh EH3 7RN Tel: 0131 220 6321 Fax: 0131 220 5905
ruth.greig@stforum.co.uk
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